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You're  face  to  face 
with  the  brand  leader. 


Between  March  17th  and  May  3rd  we're  repeating  the  highly  successful 
'hilishave® electric  shaver  £5-Off  promotion. 

We're  giving  it  the  sort  of  advertising  support  only  brand-leaders  can 
fford:  a  £400,000  campaign  on  National  TV  and  in  the  National  Press.  And 
ince  it  represents  a  unique  opportunity  for  your  customers  to  enjoy  the  benefits 
f  the  ultimate  close  shave  at  a  bargain  price,  it  means  money  in  your  pocket. 

So  get  your  "Philishave  Offer"  EO.S.  Kit  now  And  stand  by  for 
quick  March  and  a  frantic  April. 


Simply  years  ahead. 


II 


Parliamentary 
motion  tabled 
on  Review  Body 

Numark  seek 
common  code 
for  computers 

Are  you  on  the 
'big  dipper'  of 
remuneration? 

Alan  Smith — 
a  flying 
pharmacist 


Continuing  their  policy  of  committed  support 
to  the  chemists  of  Britain. 

The  chemists  of  Vichy 

introduce 
newEnted  Equalia. 

It  comes  to  your  customers  in  a  regular,  30ml  size,  and  a  60p 
5ml  trial  size.  You  get  a  dozen  trial  size  tubes  in  the  self-service  counter 
carton  illustrated  below. 

INCREASED  PROFIT  MARGINS 

Since  you  now  give  your  customers  a  little  more,  we  have  arranged 
for  you  to  get  a  little  more.  By  increasing  profit  margins  on  regular  sizes  of 
both  natural  and  tinted  Equalia. 

In  addition,  a  full  scale  advertising  campaign  begins  this  Spring  in  the 
top  ten  monthly  womens  magazines. 

And  there  are  consumer  promotions 


planned  from  now  right  'til  Christmas. 

Has  there  ever  been  a  better  time  to 
be  a  chemist? 
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Code  for  the  future 

Computers  have  yet  to  prove  their  real  worth  in  the  retail 
pharmacy:  they  may  be  boon  or  curse,  essential 
management  tools  or  expensive  white  elephants.  Among 
the  major  wholesalers,  Unichem  and  Vestric  are  marketing 
or  proving  systems  and  terminals,  but  the  equipment  on 
offer  generally  reaches  its  full  potential  only  if  the 
independent  chemist  makes  the  vast  bulk  of  his  purchases 
through  the  sponsoring  distributor.  This  puts  the 
wholesaler  in  "command",  with  the  retailer  in  a  Catch  22 
situation — tie  in  or  lose  out! 

At  the  root  of  the  retailer's  problem  is  the  inability  of 
most  computers  to  talk  to  each  other  and  to  respond  to 
the  same  "language".  As  we  stated  in  our  special 
Computers  Supplement  last  year  (September  8,  p364): 
"Unfortunately  most  suppliers  are  using  their  own, 
different,  codes  forifhe  same  products.  Consequently  data 
concerning  orders  from  one  source  are  not  likely  to  be 
compatible  with  those  of  another". 

We  went  on  to  remind  those  who  were  considering 
computerisation  that  the  C&D  Price  Service  computer 
codes  were  available — a  point  which  we  are  pleased 
Independent  Chemists  Marketing  Ltd  (Numark)  have  taken 
up  in  a  policy  statement  issued  this  week  (p460).  Perhaps 
because  the  Numark  organisation  is  an  equal  partnership 
of  chemist  retailers  and  wholesalers,  the  direction  of  their 
thinking  appears  to  be  concerned  as  much  with  the 
retailer  retaining  his  independence  as  with  the  wholesaler 
retaining  and  recruiting  customers.  As  we  have  stated 
many  times  in  this  column,  not  until  wholesalers  achieve 
a  Utopian  standard  of  service  will  chemists  be  able  to  ally 
themselves  totally  wiifh  any  one  organisation — not  if  they 
have  their  patients'  and  customers'  interests  at  heart, 
that  is. 

However,  policies  and  principles  are  one  thing;  putting 
them  into  effects  quite  another.  Numark  are  proposing 
that  a  code  such  as  C&D's  should  be  adopted  as  the  base 
through  which  the  various  systems  may  come  together 
— that  is,  an  "interface"  product  code.  Certainly  C&D's 
•code  has  that  potential.  As  published  in  the  monthly 
Price  List  it  has  six  digits,  five  of  which  identify  the 
product  and  one,  a  "check  digit"  which  the  computer  uses 
to  ensure  that  line  entries  to  the  system  are  correctly 
identified.  In  addition,  there  is  a  five-figure  code  allocated 
to  the  manufacturer  and  we  are  currently  investigating 
extension  of 'the  coding  system  to  encompass  certain 
wholesaler  requirements  it  has  not  previously  been 
necessary  to  meet. 

Realistically,  Numark  have  recognised  that  sectional 
interests  may  not  immediately  welcome  a  common  code 
— after  all,  many  have  gone  a  long  way  down  their  own 
road  for  sound  commercial,  market-share  reasons.  To  ask 
ithem  to  adopt  a  system  which  might  help  competitors  to 
catch  up  a  little  may  seem  like  asking  the  impossible,  it 
would  give  them  greater  flexibility  in  recruitment.  However 
the  prime  interest  must  be  that  of  the  independent  retail 
pharmacist.  We  can  only  endorse  Numark's  hope  that  all 
wholesalers  will  recognise  that  without  agreement  on 
common  coding  "potential  benefits  of  modern  computer 
technology  may  be  dissipated  for  the  independent 
chemist". 
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umark  call  for  a 
computer  code 
for  pharmacy 


A  national  pharmaceutical  "interface" 
computer  product  code,  possibly  based 
on  that  used  by  the  C&D  Price  Service, 
is  being  proposed  by  N umark,  the  inde- 
pendent chemist  trading  group.  Numark 
believe  that  such  a  code  is  necessary  to 
allow  chemists  to  maintain  flexibility 
across  a  number  of  sources  of  supply. 

The  following  policy  statement  on 
computer-aided  systems  was  issued  by 
the  group  this  week :  — 

"It  is  the  policy  of  the  Numark  group 
to  encourage  and  aid  the  development  of 
computer-aided  systems  for  the  retail 
pharmacy  where  instrumental  in  improv- 
ing the  retail  pharmacist's  services  to  the 
community,  and  where  such  systems 
provide  improved  business  methods 
Which  protect  and  develop  the  indepen- 
dent chemist. 

"In  pursuance  of  this  policy  the 
Numark  group  is  concluding  detailed 
trials  with  selected  wholesaler  and  re- 
tailer members  in  order  to  make  a  prac- 
tical evaluation  of  advanced  portable 
data  entry  (PDE)  terminals  for  retail 
chemists. 

"To  back  up  these  trials  the  Numark 
group  commissioned  an  independent  con- 
sultancy organisation  to  research  and 
frame  impartial  recommendations  on  the 
proper  form  and  likely  benefits  and 
economies  to  retail  chemists  of  a  wide 
range  of  pharmacy  computer  systems 
embracing  micro-computers  and  point  of 
sale  systems. 

"Numark  has  concluded  that  the  value 
of  PDE  terminals  currently  in  use  is 
greatly  diminished  by  their  incompata- 
bility  with  all  but  a  single  supplier. 
Development  of  PDE  terminals  by 
Numark  wholesalers  is  therefore  directed 
towards  satisfying  retail  chemists'  needs 
for  data  capture  across  a  number  of 
procurement  sources. 

"The  key  to  this  objective  and  a  neces- 
sary prelude  to  introducing  efficient  phar- 
macy computer  systems  is  the  establish- 
ment of  a  national  'pharmaceutical 
interface  product  code'  (PIP  code).  Its 
establishment  would  allow  independent 
chemists  to  obtain  the  maximum  benefit 
and  wide  flexibility  from  computerised 
systems. 

"The  Numark  group  is  aware  of  the 
difficult  task  that  may  lie  ahead  in 
bringing  together  and  convincing  sec- 
tional interests  of  the  need  to  adopt  a 
common  interface  code,  but  as  its  'initia- 
tive has  been  endorsed  by  the  National 
Pharmaceutical  Association,  it  is  confi- 
dent of  progress. 

"The  Numark  group  believes  that  such 
a  code  can  he  established  fairly  rapidly 
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and  effectively  by  adopting  as  a  base,  for 
example,  the  Chemist  &  Druggist  Price 
List  code.  Numark  wholesalers  have 
already  agreed  to  incorporate  a  PIP  code 
in  their  order  processing  systems. 

"A  similar  commitment  is  being  sought 
from  other  major  wholesale  chemists 
who,  it  is  hoped,  will  recognise  that 
without  agreement  on  common  coding, 
potential  benefits  of  modern  computer 
technology  may  be  dissipated  for  the 
independent  chemist. 

"The  Numark  group  believes  that  in 
the  interests  of  all  NPA  members,  and 
ultimately  for  the  good  of  the  distribu- 
tion 'industry  serving  retail  pharmacy, 
that  piece-meal  developments  by  sec- 
tional interests  should  be  abandoned  in 
favour  of  a  national  pharmaceutical 
interface  product  code. 

"This  Press  statement  is  issued  to 
inform  NPA  members  of  this  important 
project  development  which  carries  NPA 
endorsement.  Additionally,  to  ask  manu- 
facturers and  distributors,  etc,  wishing 
to  support  Numark's  initiative  in  devel- 
oping a  PIP  code  to  contact  Mr  B.  V. 
Miller,  finance  director,  Independent 
Chemists  Marketing  Ltd,  51  Boreham 
Road,  Warminster,  Wilts,  BA12  9JU 
(telephone  Warminster  215555)". 

Huntington's  chorea 
report  by  OHE 

Over  4,000  people  currently  suffer  from 
Huntington's  chorea  in  Britain.  And 
according  to  the  latest  report,  by  the 
Office  of  Health  Economics,  over  50,000 
individuals,  including  the  husbands  and 
wives  of  sufferers,  are  directly  affected. 

At  present  the  only  means  of  control- 
ling hereditary  chorea's  spread  through 
the  population  is  for  possibly  affected 
individuals  to  remain  childless.  They  may 
decide  to  do  this  after  genetic  counsel- 
ling, the  efficacy  of  which  could  in  future 
be  improved  by  the  establishment  of 
computer  held  registers  of  all  those  at 
risk  of  genetically  determined  illnesses. 
A  more  desirable  means  of  prevention, 
the  report  suggests,  would  be  a  prenatal 
screening  test  capable  of  detecting 
foetuses  carrying  the  gene(s)  involved. 

OHE  believes  that  academic  and 
pharmaceutical  industry  research  in  fields 
like  DNA  decoding  should  make  such  a 
technique  available  during  this  decade. 
It  is  much  less  hopeful  about  the  pros- 
pect, in  the  near  future  at  least,  of 
curative  medicines  being  developed. 
Huntington's  Chorea,  Office  of  Health 
Economics,  162  Regent  Street,  London 
W1R  6DD  (£0.60). 


Sainsbury's  are  test 
choice  for  C  &  G 

Cow  &  Gate  Ltd  have  revealed  that  the 
"major  grocery  multiple"  through  Which 
they  are  to  test  market  their  babyfoods 
is  Sainsbury's  (last  week,  p412). 

Premium  and  Plus  babymilks  are  on 
trial  in  23  of  the  multiple's  larger  stores 
eight  of  which  are  also  carrying  the 
meals.  The  trial  started  on  Tuesday  and 
will  probably  continue  until  May,  accord 
ing  to  a  Cow  &  Gate  spokesman.  The 
company  hopes  that  if  the  test  is  success 
ful  the  range  will  be  extended  to  over 
100  Sainsbury  stores  later  this  year. 

Aspirin  for  strokes 

The  Food  and  Drug  Administration  has 
advised  health  professionals  in  the 
United  States  that  aspirin  given  to  men 
who  have  had  minor  strokes  appears  to 
help  prevent  some  second  strokes. 

The  finding  applies  only  to  men  who 
have  had  minor  strokes  known  as 
transient  ischaemic  attacks,  and  they  are 
cautioned  not  to  decide  on  their  own  to 
take  aspirin,  but  to  ask  a  doctor. 

The  recommendation  was  made  after 
an  advisory  committee  of  non-govern 
ment  experts  reviewed  studies  in  which 
aspirin  had  been  given  to  people  who 
had  minor  strokes.  The  studies  did  not 
address  the  effectiveness  of  aspirin  for 
prevention  of  strokes  in  healthy  people 

Although  aspirin  appears  to  be  success 
ful  with  recurring  minor  strokes,  it  still 
has  not  been  proven  to  be  of  similar 
benefit  in  heart  attacks.  A  recent  clinical 
trial — the  aspirin  myocardial  infarction 
study  (AMIS) — found  that  heart  attack 
patients  who  took  aspirin  regularly  over 
a  three-year  period  did  not  improve  their 
chances  of  avoiding  a  recurrent  fatal 
attack.  Patients  in  the  AMIS  clinical  trial 
did  not  participate  in  the  study  until  at 
least  two  months  after  their  attack,  how- 
ever, and  the  benefit  of  aspirin  for  the 
period  immediately  following  a  heart 
attack  is  still  an  open  question. 

The  report  on  AMIS,  published  in  the 
February  15  issue  of  the  Journal  of  the 
American  Medical  Association,  recom- 
mended that  aspirin  should  not  routinely 
be  given  to  heart  attack  patients  on  a 
sustained  basis. 


Argos  complaints 
re-examined 

The  Office  of  Fair  Trading  are  to  re- 
examine complaints  by  Argos  Distribu- 
tors about  companies  which  have  refused 
supplies.  A  specialist  OFT  team  is  meet- 
ing Argos  executives  this  week. 

A  list  of  more  than  30  companies 
refusing  supplies  was  given  to  the  OFT 
at  the  end  of  last  year  (C&D  November 
24,  1979).  But  action  could  be  taken  with 
only  one  supplier  who  subsequently 
offered  equipment  to  Argos.  However, 
the  Competition  Bill  becomes  law  at  the 
end  of  the  month  and  this  may  enable 
the  OFT  to  take  action  on  the  grounds 
of  anti -competitive  practices. 
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MPs  press 
for  Review 
Body 

A  Parliamentary  motion  has  been  tabled 
urging  the  Government  to  set  up  a  Re- 
view Body  for  pharmacist  contractors. 

The  motion  states:  "That  this  House 
calls  on  the  Government  to  set  up  with- 
out delay  a  Review  Body  to  advise  on 
the  pay  of  retail  pharmacists,  as  recom- 
mended by  the  Franks  Committee." 

The  leading  signatory  is  Mr  Dafydd 
Wigley,  a  Plaid  Cymru  MP.  Other  spon- 
sors include  Mr  Lewis  Carter- Jones 
(Labour)  and  Mr  Geraint  Howells 
(Liberal).  Although  there  are  no  Con- 
servative sponsors  the  motion  is  also  sup- 
ported by  Mr  Charles  Irving  and  Mr 
Albert  McQuarrie  from  the  Conserva- 
tive backbenchers. 

By  the  time  C&D  went  to  press  on 
Wednesday,  12  MPs  had  signed.  The 
Pharmaceutical  Services  Negotiating 
Committee  had  heard  nothing  further 
from  the  Secretary  for  Social  Services 
concerning  the  Review  Body. 

WHO  asks  control  on 
'dependence'  drugs 

Dextropropoxyphene  is  among  eight 
drugs  to  be  placed  under  international 
controls  following  recommendations  by 
the  World  Health  Organisation. 

WHO  believes  the  drugs  are  a  danger 
to  public  health  because  there  is  evidence 
of — or  a  potential  for — their  abuse,  they 
are  dependence-producing  and  'they  lend 
themselves  strongly  to  trafficking. 

Although  WHO  experts  say  there  is 
!  little  evidence  of  "widespread  street 
!  abuse"  of  dextropropoxyphene  and  that 
'its  abuse  potential  'is  no  greater  than  for 
codeine,  it  is  recommended  for  controls 
because  ''there  has  been  an  increased 
incidence  of  deaths  associated  with  it  in 
US  and  Canada".  Deaths  generally  occur 
When  it  is  taken  "in  combination  with 
alcohol  or  other  depressant  drugs,  and 
by  individuals  with  a  history  of  psychi- 
atric problems". 

Other  drugs  to  be  controlled  are: 
Sufentanil,  an  analgesic  with  morphine- 
like effects,  used  in  anaesthesia;  tilidine, 
an  analgesic  for  which  there  is  evidence 
of  a  marked  increase  in  peddling;  phen- 
cyclidine,  known  popularly  as  "angel 
dust",  which  produces  hallucinations  and 
is  being  increasingly  abused  in  North 
America;  phencyclidine  analogues;  and 
mecloqualone,  a  hypnotic  similar  to 
(nethaqualone. 

The  UN  Commission  on  Narcotic 
Drugs  recently  acted  on  WHO's  recom- 
mendations. Under  the  1961  Single  Con- 
tention on  Narcotic  Drugs,  'tilidine  and 
sufentanil  have  been  placed  on  a  par  with 
fnorphine  and  pethidine,  and  dextropro- 
poxyphene with  codeine. 
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Mr  D.  Morrison,  pharmacist  with  the  Department  of  Health  and  Social  Services,  and 
Mr  Michael  Alison,  Minister  of  State  for  Health  and  Social  Services  in  Northern  Ireland, 
view  the  panorama  of  the  Medicines  Act  exhibition  in  Belfast.  The  exhibition  formed  part 
of  a  series  of  seminars  held  by  the  DHSS  to  give  doctors,  pharmacists  and  veterinary 
surgeons  in  Northern  Ireland  an  insight  into  legislation  relating  to  medicines 


Consumer  legislation 
and  the  retailer 

The  extent  to  which  European  consumer 
organisations  are  prepared  to  go  to  pro- 
tect the  consumer  was  described  as 
"preposterous"  by  Mr  Douglas  Herbison, 
the  Retail  Consortium's  European  execu- 
tive, when  he  addressed  the  Scottish 
Council  of  the  Association  of  Retail 
Distributors  in  Glasgow  on  March  20. 

"The  new  consumer  action  pro- 
gramme, presented  by  the  Commission 
and  currently  being  discussed  by  the 
European  Parliament,  includes  controls 
over  advertising,  consumer  credit  and 
product  liability",  he  said. 


Mr  Herbison  referred  to  the  ever- 
increasing  volume  of  legislation  affecting 
retailing  which  had  as  its  source  the 
European  Commission.  The  recent  open 
forum,  held  by  the  European  parliament 
to  discuss  the  consumer  action  pro- 
gramme in  Dublin,  demonstrated  a  lack 
of  understanding  of  commercial  realities 
and  ignored  retailer  importance  in  the 
distribution  chain,  he  claimed. 

"The  consumer's  best  protection  is 
competition  and  there  is  no  lack  of  it 
within  the  retail  trade.  Too  much  legisla- 
tion will  place  too  great  a  burden  on  the 
retailer,  inhibiting  him  from  providing 
for  his  customers'  requirements  and 
eventually  driving  him  out  of  business," 
said  Mr  Herbison. 


Reassurance  on  Evidence  safety 

which  caused  the  problem."  The  spokes- 
man added  that  Mrs  Laurence  was 
allergic  to  cat  and  dog  fur  and  suffered 
from  hay  fever,  so  it  was  possible  that 
she  could  have  reacted  to  something 
other  than  Evidence. 

Health  inDebenham's 

The  Debenham  group  hope  to  introduce 
health  professionals  including  pharmac- 
ists into  some  of  their  stores.  However, 
neither  individual  pharmacists  nor  the 
Pharmaceutical  Society  will  be  approa- 
ched until  after  discussions  with  doctors. 
A  meeting  with  the  British  Medical 
Association  is  planned  for  next  week. 

Pharmacies  would  be  present  on  a 
concessional  basis  and  would  probably 
include  retail  sales  as  well  as  dispensing. 
Debenham's  hope  to  start  a  trial  scheme 
in  spring  1981  with  five  stores  operating 
a  complete  health  service. 

The  company  received  several  hundred 
phone  calls  from  interested  parties,  in- 
cluding pharmacists,  after  an  article  in 
The  Times  last  week. 
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Barnet's  Carnival  Queen,  Mrs  Melanie 
Laurence,  has  been  quoted  in  the  Press 
recently  as  suffering  a  severe  allergic 
reaction  after  using  Evidence,  Beecham's 
new  moisturiser.  But  Beecham  believe 
there  is  no  cause  for  alarm  about  the 
product. 

"Evidence  has  been  through  all  the 
customary  safety  tests  with  entirely 
satisfactory  results  and  virtually  the  same 
product  has  been  on  sale  on  the  Conti- 
nent for  over  a  year,  with  no  serious 
adverse  reports,"  a  spokesman  told  C&D 
this  week.  The  company  estimates  that 
about  20,000  people  have  used  the  pro- 
duct since  it  was  launched  in  the  UK 
in  January  but  "less  than  a  dozen"  have 
written  in  suggesting  that  they  may  have 
reacted  adversely,  although  it  is  not 
known  whether  Evidence  was  to  blame. 

Mrs  Laurence  suffered  from  a  rash 
and  swollen  face.  Beecham  have  sent 
details  of  the  formula  to  the  hospital 
where  she  was  treated,  but  explained 
that  "until  we  receive  a  dermatologist's 
report  it  is  impossible  to  say  whether  or 
not  it  was  something  in  our  product 


The  likeliest  candidates  for  travel  sickness  are 

under  15. 

Surprisingly  all  the  available  remedies  are  made 
primarily  for  adults. 

With  one  exception.  Joy-Rides.The  first  and  only 
travel  sickness  tablet  made  specifically  for  children. 

And  as  the  only  travel  sickness  tablet  aimed  at 
children, we'll  still  be  out-selling  every  other  brand. 

How? 

By  out-spending  them  with  the  biggest  campaign 

anyone's  ever  seen  in  this  category. 


With  bolder  and  more  modern  packs  that'll 
stand  out  when  displayed. 

With  free  PO.S.  leaflets  for  your  customers 
and  with  special  trade  promotions. Your  Staffo rd-Mille 
representative  will  supply  you  with  all  the  details. 

So  if  you  had  to  stock  just  one  travel  sicknes: 
tablet- make  it  the  one  that's  goinglto  sell. 

Joy-Rides 

The  only  travel  sickness  tablet  made  specially  for  chil< 


Trend  towards  OTC 
drug  promotions 


Sales  promotion  of  OTC  drugs  in  the 
United  States  is  likely  to  become  more 
important  as  new  regulations  limit  the 
amount  of  advertising  and  restrict  pro- 
duct claims.  Higher  advertising  costs 
will  also  encourage  the  trend  towards 
sales  promotions,  which  are  defined  as 
"marketing  activities  other  than  per- 
sonal selling,  advertising  and  publicity." 

These  conclusions  are  published  by 
Frost  &  Sullivan  Ltd  in  a  report  on 
"Sales  promotion  strategies  for  OTC 
drugs"  (UK  address  104  Marylebone 
Lane,  London  W1M  5FU).  When 
carefully  carried  out,  sales  promotions 
can  generate  an  immediate  increase  in 
product  sales,  the  report  says,  but 
cannot  wholly  take  the  place  of  advert- 
ising. Trade  promotions  can  help  a 
product  achieve  a  sales  volume  necessary 
to  support  factory  production  goals, 
compete    for    retail    shelf    space  and 


satisfy  trade  demand  for  greater  product 
margins.  Consumer  promotions  can 
provide  the  impetus  for  a  customer  to 
choose  one  product  over  another,  build 
good  will  and  solve  regional  sales 
problems.  However,  the  report  warns, 
most  brands  promote  too  frequently, 
costs  often  get  out  of  control  and 
promotions  cannot  solve  problems  such 
as  poor  quality,  wrong  pricing  and  bad 
packaging. 

One  survey  of  OTC  drug  companies 
showed  that  trade  promotions  were 
increasing  at  the  rate  of  13  per  cent, 
compared  with  5  per  cent  for  consumer 
promotions. 

Marketing  executives  expected  con- 
sumer promotions  to  return  $2  on  each 
$1  expenditure.  The  report  finds  that 
sales  promotions  tend  to  be  more 
effective  for  newer  brands  than  for 
mature  products. 


Women's  Nl 
contributions 

The  National  Pharmaceutical  Association 
reminds  pharmacists  with  women  em- 
ployees that  they  should  have  ex- 
changed before  April  6  the  old- 
style  certificates  of  reduced  liability 
to  National  Insurance  contributions 
for  certificates  of  election  (Form 
CF  383).  Any  employer  who  has  not  yet 
done  this  should  contact  his  Social  Se- 
curity office. 

From  April  6  employers  should  only 
deduct  reduced  rate  National  Insurance 
contributions  from  married  women  and 
widows  if  the  employers  hold  a  valid 
certificate  of  election  (Form  CF  383) 
or — for  an  existing  employee  at  April 
5 — a  certificate  of  reduced  liability 
(Form  CF  380A).  printed  in  green. 

Funds  sought  for 
back  pain  research 

The  Back  Pain  Association  is  appealing 
to  the  pharmaceutical  industry  for  funds 
Eor  research  into  back  pain. 

The  Association,  a  registered  medical 
:harity,  has  set  a  target  of  £250,000  for 
•esearch  during  1980,  claiming  that  this 
:um  could  reduce  the  incidence  of  back 
>ain  by  at  least  one  tenth  and  save  the 
country  £90  million  annually.  Over  the 
3ast  few  years  the  Association  has  direc- 
ed  over  £100.000  into  research. 

During  a  recent  House  of  Commons 
lebate.  Sir  George  Young.  Under-secre- 
:ary  for  Health,  said  56.000  people  were 
ibsent  from  work  every  day  with  back 
)ain.  Industry  in  general  stood  to  gain  a 
great  deal  from  giving  financial  support 
either  directly  to  research  projects  or  to 
bodies  such  as  the  Back  Pain  Association. 


Marked  sales  drop 
during  TV  strike 

Advertisers  hit  by  the  ITV  strike  last 
autumn  saw  a  marked  drop  in  sales, 
according  to  a  survey  carried  out  by 
DArcy-MacManus  and  Masius. 

An  analysis  of  96  brands  in  26  product 
fields  which  Masius  felt  were  a  represen- 
tative sample  of  grocery  products  con- 
cluded that  the  volume  sales  of  advert- 
ised brands  fell  by  4.5  per  cent  during 
the  strike  compared  to  sales  for  the 
product  groups  as  a  whole,  which  fell 
by  only  2  per  cent. 

"The  advertised  brands  suffered  more 
than  the  total  market,"  says  the  report, 
"and  this  is  borne  out  by  their  brand 
share  which  fell  by  an  average  of  2.4 
per  cent." 

Masius  also  concluded  that  advertisers 
who  spent  the  most  were  the  hardest  hit. 
The  36  brands  whose  advertising  spend 
dropped  by  more  than  £100,000  (MEAL) 
saw  sales  fall  during  the  strike  by  8.7  per 
cent  and  their  brand  share  by  6  per 
cent.  Those  that  spent  less  than  £100,000 
saw  sales  fall  by  only  2  per  cent  and 
their  brand  share  by  only  0.3  per  cent. 

The  companies  involved,  according  to 
Masius,  "saved"  £9m  by  not  advertising 
on  television  during  the  strike,  but  lost 
an  estimated  £25m  in  revenue.  "For 
every  £1  not  spent  on  television  advert- 
ising, advertisers  forfeited  sales  worth 
£2.80.  Apart  from  the  saving  of  direct 
raw  material  and  packaging  costs,  the 
difference  of  £1.80  between  the  value 
of  lost  sales  and  the  saving  on  adverti- 
sing must  largely  represent  an  imme- 
diate less  of  profit  to  the  advertiser." 

Andrew  Roberts,  operation  research 
director  of  Masius,  believes:  "Adverti- 
sing works  and,  without  it,  the  sales  and 
market  share  of  branded  goods  suffered." 


Children  protected 
by  ASA  guidelines 

A  new  edition  of  the  British  Code  of 
Sales  Promotion  Practice  has  been  pub- 
lished. 

Amendments  made  concern  children 
and  young  people.  Prizes  offered  to 
young  people  should  not  be  unsuitable 
by  their  nature,  irrespective  of  the  value. 

For  competitions  the  code  stipulates 
that  a  panel  of  judges  should  be  appoin- 
ted, open  to  the  public,  with  at  least  one 
independent  member:  promoters  are  also 
responsible  for  notifying  winners  and 
promotions  linked  to  charities  should 
specify  the  amount  that  will  be  contri- 
buted. 

IFSSEC  theft  talk 

The  problems  in  controlling  the  increas- 
ing incidences  of  retail  theft  will  be  the 
subject  of  a  conference  to  be  held  on 
April  24,  as  part  of  this  year's  Inter- 
national Fire  Security  and  Safety  Exhibi- 
tion and  Conference. 

The  speakers — Mr  N.  T.  Griffin,  assis- 
tant managing  director  of  British  Home 
Stores  Ltd,  and  Mr  I.  D.  Packman, 
chief  security  officer  of  Fine  Fare  Ltd — 
will  discuss  both  management's  role  in 
reducing  losses  and  how  the  latest  physi- 
cal detection  methods  can  be  of  assis- 
tance, in  a  session  chaired  by  Baroness 
Phillips,  director  general  of  the  Associa- 
tion for  the  Prevention  of  Theft  in 
Shops. 

The  organisers  say  the  exhibition  will 
be  the  largest  ever,  with  over  450 
exhibitors  from  throughout  the  world 
displaying  a  wide  range  of  security,  fire 
protection  and  occupational  safety  pro- 
ducts and  services.  IFSSEC  will  be  held 
at  Olympia,  in  London,  and  runs  from 
April  21-25.  Complimentary  tickets  and 
detailed  conference  programmes  are  ob- 
tainable from  Victor  Green  Publications 
Ltd,  106  Hampstead  Road,  London, 
NW1,  (telephone  01-388  7661). 

PML  list  revised 

An  Order  coming  into  effect  on  March 
31  sets  out  a  revised  pharmacy  and 
merchant's  list.  The  following  proprie- 
tary drugs  have  been  added: 

Schedule  1:  Pan  B  Tvlamix  Premix  100/kg.  ZB100, 
Barricade.  Cooper  winter  dip  200,  Dermol,  Killgerm 
and  Marstan  sheep  dip,  Killgerm  single  and  Marstan 
single  dipping  type  liquid  sheep  dip,  Marstan  fly 
spray,  Northern  fly  dip,  Nuvanol  Vet,  Stomoxin, 
Viper  winter  dip  Mebenvet  (5  per  cent),  Nemafax  5, 
Nemafax  Sow.  Rumevite  Wormablok  with  Panacur 
for  cattle.  Young's  new  formula  Nemtrem,  calcium 
borogluconate  solution  CBG20  magnesium  hypophos- 
phite  2.2  per  cent  solution  CMP40.  Cooper  warble 
fly  liquid.  Dermol.  Neguvon  Spot-on,  Young's  Poron 
20,  Flukanide  injection,  Colostrene  watery  mouth 
drench  for  young  lambs,  Microdex  Orfoids. 

Schedule  2:  Part  B  Tvlamix  Premix  lOOg/kg, 
ZB100.  Mebenvet  (5  per  ctnt). 

Schedule  3:  Part  B  Fortracin  BMD,  Tvlan  Premix 
20  g/kg,  Unidim. 

Dimetridazole  is  included  in  Schedule  1:  Part  A 
when  used  dissolved  in  water  for  swine  dysentery 
and    trichomoniasis    in  pigeons. 

The  Medicines  {Exemptions  from  Restrict- 
ions on  the  Retail  Sale  or  Supply  of 
Veterinary  Drugs)  (Amendment)  Order 
1880  (SI  1980,  No  283,  HM  Stationery 
Office,  £1.75). 
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Are  you  losing  out  on  the 
NHS  big  dipper? 


by  John  lies,  chairman,  London  Group  Executive 


Examining  the  FPC  payment  detail  forms 
for  two  pharmacies  the  other  day  I  was 
struck  by  the  fact  that  pharmacy  A  had 
dispensed  1,483  scripts  for  an  on-cost  of 
£453.91  while  pharmacy  B  had  done 
2,031  scripts  but  had  received  only 
£454.91.  An  extra  £1  only,  for  548  more 
scripts  ...  it  couldn't  be  right.  Obvious- 
ly I  was  not  comparing  like  with  like; 
the  ingredient  costs  must  be  different.  So 
they  were!  Pharmacy  A  had  an  average 
net  ingredient  cost  of  £1.87;  B's  figure 
was  £1.96.  Curiouser  and  curiouser — B's 
net  ingredient  cost  was  4  per  cent  higher 
than  A's  so  their  on-cost  ought  to  be 
higher  too,  and  they  did  more  scripts, 
but  finished  up  just  £1  better  off! 

Perhaps  it  was  the  sliding  scale  of  on- 
cost that  produced  such  a  distortion.  The 
scale  was  introduced  (on  the  initiative 
of  the  Pharmaceutical  Services  Nego- 
tiating Committee)  to  help  the  small 
man  at  the  expense  of  the  large.  Not 
that  I  would  call  1,483  all  that  small 
(they  start  discounting  us  at  1,500)  and 
2,031   is  certainly  not  large. 

With  the  aid  of  those  two  modern 
marvels,  a  calculator  and  the  Drug  Tariff, 
I  produced  table  A  (the  figures  can  be 
checked  from  Part  XIV  and  XV  of  the 
1980  Drug  Tariff  which  shows  the  on- 
cost and  discount  percentages).  My  table 
shows  the  on-cost  that  would  be  paid 
assuming  a  net  ingredient  cost  of  £2 
per  prescription  for  different  numbers 
dispensed  in  a  month  (see  p466). 

A  'wobble'  in  the  graph 

The  figures  are  a  bit  daunting,  but  if 
you  scan  the  last  column  you  will  see 
that  the  on-cost  rises  steadily  to  about 
£489  at  1,510  scripts  per  month  and  then 
wobbles  around  that  figure  until  you 
reach  2.250  per  month,  after  which  it 
starts  to  rise  more  or  less  steadily  again. 
Graph  A  shows  this  more  clearly.  The 
critical  portion,  between  1,500  and  2.500 
per  month  is  shown  enlarged  in  graph  B. 
From  this  and  the  table  we  can  see  that 
at  1,930  per  month  (the  low  point  on 
graph  B)  a  contractor  will  actually  gel 
£29.90  less  in  on-cost  than  if  he  had 
only  done  1,510!  That  is  a  loss  of  7p  on 
each  of  those  420  items,  not  just  the  nor- 
mal on-cost  reduced  by  7p.  He  will  have 
dispensed  those  420  items  for  the  fee 
alone,  less  7p  each;  that  is,  until  Decem- 
ber 31,  1979,  for  just  17ip  and  from 
January  1  for  25p  gross  profit  per  script! 

The  figures  I  have  calculated  can  be 
verified  by  any  contractor.  If  you  want 
a  quick  check  on  your  own  figures,  first 
find  your  average  net  ingredient  cost 
(NIC)  from  the  form  the  FPC  sends 
you  (average  NIC  is  ingredient  cost 
before  on-cost  divided  by  number  of 
scripts  priced). 


Calculate  your  total  on-cost  which  is 
total  ingredient  cost  minus  net  ingredient 
cost.  Convert  your  total  on-cost  to  the 
same  basis  as  the  table  by  multiplying 
by  £2  and  dividing  by  your  average  NIC. 
Read  from  the  Drug  Tariff  the  expected 
on-cost  for  the  number  of  scripts  you 
did  and  it  should  be  pretty  close  to  your 
converted  on-cost  (allow  for  the  range 
of  scripts  in  the  table). 


Although  I  assumed  a  NIC  of  £2  p 
script,  the  actual  figure  used  does  n 
affect  the  argument.  The  graph  has  th 
same  shape  whatever  NIC  is  used.  I 
constructing  graph  B  I  have  taken  th 
script  number  as  the  midpoint  of  th 
ranges  in  the  Drug  Tariff  table;  slightl 
different  figures  will  result  if  other  poin' 
are  used  but  the  graph  is  pretty  muc 
the  same. 

Concluded  on  p46 


On-cost  (E) 


Scripts  priced  per  month 
Graph  A:  On-cost  versus  prescriptions  priced  (NIC  £2  assumed) 

On-cost  (£) 

500 


Scripts  priced  per  month 

Graph  B:  On-cost  versus  prescriptions  priced  —  "big  dipper" 
between  1,500  and  2,400  prescriptions  per  month 
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Shaping  up  to  meet 
your  needs 


COMPACT  PACKAGE .  £AS/Lyp/Sp£NS£D  AMD  CARRIED 
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Fefol,  the  effective  iron  and  folic  acid  supplement  is  now 
more  easily  dispensed,  competitively  priced  and  simple 
for  the  patient  to  comply  with.  Available  as  a 
2  x  14  blister  pack  and  a  special  hospital  pack . 


» '*  *  *  <e  i* 
\  *  ♦*  ' «  «  .  .  ' 
\    *  *  5  *   ^  .  * 

I*,**"/  f-.  j,  V  * 


New  FC    I  blister  pack 


ferrous  sulphate  and  folic  acid 

Further  information  available  from  Smith  Kline  and  Fren(  h  1  aboratories  Limited 
"k"^™"  „«  SMITH  KLLNE  &  FRENCH  LABORATORIES  LIMITED  Welwyn  Garden  City,  Hertfordshire,  AL7  LEY 

'Fefol and  Spansule  ' are  trademarks.  S.  Smith  Kline  &  French  Laboratories  Limited.  1980.  1/VIT:AD30(I. 
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NHS  big  dipper 

Continued  from  p464 

Let  us  examine  the  details  of  the  dip 
more  closely.  For  1,590  scripts  you 
would  get  an  on-cost  of  £492.90.  As 
you  dispense  more  scripts  you  take  a 
ride  on  the  hig  dipper:  down  you  go, 
ever  busier,  dispensing  more,  and  tossing 
money  out  of  your  pocket  as  you  go 
till  you  reach  1,930,  nearly  £30  to  the 
bad.  Now  things -begin  to  improve  as 
you  climb  the  hill,  until  at  2,282  you 
get  £492.91.  692  scripts  more,  for  zero 
on-cost.  These  scripts  have  been  funded 
by  you  for  about  £1,384,  for  which  you 
would  expect,  according  to  the  agreed 
scale  of  on-cost  and  discount  to  get 
10.8  per  cent,  or  £149.87,  but  you  get 
nothing.  Your  wholesalers'  bills  will  be, 
for  the  2,282  scripts,  about  £4.564  and 
you  will  need  three  suppliers  if  you 
are  to  provide  a  reasonable  service.  So 
3  X  £1,000  will  be  non-discountable, 
leaving  £1,564  subject  to  a  10  per  cent 
discount  for  prompt  payment — £154.60. 
Deduct  the  £149.87  you  should  have  had 
but  did  not  get  and  it  is  abundantly 
clear  first,  that  there  is  no  room  for 
further  discounting  by  the  Department 


No.  of 

Net 

On-cost 

No.  of 

Net 

On-cost 

scripts 

NIC  at  £2 

On-cost 

Discount 

on-cost     (£)  for 

scripts 

NIC  at  £2 

On-cost 

Discount 

on-cost    (£)  for 

in  month 

per  script 

% 

% 

the  month 

in  month 

per  script 

% 

% 

the  month 

125 

250 

26 

— 

65 

1790 

3580 

14 

0.6 

13.4 

479.72 

275 

550 

25.6 

— 

140.80 

1810 

3620 

13.9 

0.7 

13.2 

477.84 

325 

650 

25 

— 

162.50 

1830 

3660 

13.1 

0.7 

13 

475.80 

375 

750 

24.4 

— 

183 

1850 

3700 

13.5 

0.7 

12.8 

473.60 

425 

850 

23.9 

— 

203.15 

1870 

3740 

13.4 

0.8 

12.6 

471.24 

475 

950 

23.4 

— 

222.30 

1890 

3780 

13.2 

0.8 

12.4 

468.72 

525 

1050 

23 

— 

241.50 

1910 

3820 

13.1 

1.0 

12.1 

462.22 

575 

1150 

22.6 

— 

259.90 

1930 

3860 

12.9 

1.0 

11.9 

459.34 

625 

1250 

22.3 

— 

278.75 

1950 

3900 

12.8 

1.0 

11.8 

460.20 

675 

1350 

22 

297 

1970 

3940 

12.7 

1.0 

11.7 

460.98 

725 

1450 

21.8 

— 

316.10 

1990 

3980 

12.6 

1.0 

11.6 

461.68 

775 

1550 

21:6 

334.80 

2025 

4050 

12.5 

1.1 

11.4 

461.70 

825 

1650 

21.4 

353.10 

2075 

4150 

12.4 

1.1 

11.3 

468.95 

875 

1750 

21.2 

371 

2125 

4250 

12.2 

1.1 

11.1 

471.75 

925 

1850 

21 

388.50 

2175 

4350 

12.1 

1.1 

11 

478.50 

975 

1950 

20.6 

401.70 

2250 

4500 

11.9 

1.1 

10.8 

486 

1025 

2050 

20.2 

414.10 

2350 

4700 

11.8 

1.2 

10.6 

498.20 

1075 

2150 

19.8 

425.70 

2450 

4900 

11.7 

1.2 

10.5 

514.50 

1125 

2250 

19.4 

436.50 

2550 

5100 

11.5 

1.3 

10.2 

520.20 

1175 

2350 

19 

446.50 

2650 

5300 

11.4 

1.3 

10.1 

535.30 

1225 

2450 

18.6 

455.70 

2750 

5500 

11.3 

1.3 

10 

550 

1275 
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of  Health  in  this  range  at  least  and, 
secondly,  that  pharmacies  in  the  dip  can 
only  be  viable  if  they  obtain  discount. 

It  may  be  suggested  that  this  anoma- 
lous situation  is  produced,  not  by  the 
sliding  scale  of  on-cost  but  by  the  dis- 
counting applied  to  that  scale.  Tn  fact 
this  is  not  so  as  a  repeat  calculation  omit- 
ting the  discount  will  show.  The  graph 
comes  out  much  the  same  except  that  the 
dip  is  smaller,  extending  from  1,750  to 
2,000  scripts  per  month.  If  the  discount 
were  to  be  doubled  by  the  Department 
in  an  attempt  to  recoup  discounts,  as  it 
is  rumoured  they  are  trying  to  do,  the 
dip  would  extend  from  1,500  to  3,100 
scripts  per  month!  As  it  is,  the  dip  pro- 
bably affects  about  25  per  cent  of  phar- 
macies: a  dip  reaching  to  3,100  would 
probably  affect  35  per  cent. 

It  is  distressing  that  the  effect  of  the 
sliding  scale  of  on-cost  was  not  evaluated 
by  PSNC  and  their  paid  advisers  before 
they  agreed  to  its  implementation.  Had 
they  done  such  a  study  as  this  they  could 
have  ensured  that  the  redistribution  of 
on-cost  was  properly  done;  as  it  is  con- 
tractors in  the  borderline  range  of  via- 
bility are  subsidising  their  more  pro- 
fitable colleagues;  the  very  opposite  of 
what  was  intended. 


Early  warning  call 
on  faulty  goods 

The  European  Communities  Commission 
has  recommended  to  the  EEC  Council  of 
Ministers  that  a  "clearing  system"  be 
set  up  for  alerting  consumers  to  dan-i 
gerously  faulty  goods. 

The  clearing  system  would  include 
electrical  goods,  manufactured  with 
faulty  connections,  defective  food  and 
"certain  drugs  thought  to  be  harmless 
.  .  .  suddenly  found  to  be  dangerous." 

While  the  Commission  feels  that 
national  legislation  deals  with  the  situa- 
tion in  any  one  country,  there  is  no 
agreed  way  of  spreading  such  informa- 
tion within  the  community.  It  has  re- 
commended that  when  a  consumer  pro- 
duct presented  an  immediate  and  acute 
danger  to  the  public  and  was  marketed 
in  the  community,  the  country  concerned 
would  immediately  inform  the  other 
countries,  and  the  Commission,  of  the 
'type   of   product   and   gravity   of  risk. 

The  Commission  also  recommends  that 
in  certain  circumstances  the  information 
could  be  confidential  and  that  the  warn- 
ing system  should  not  apply  to  products 
intended  for  "professional  use". 
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WESTMINSTER 
REPORT 

I  Adverse  reactions 

l  t  number  of  questions  on  adverse  reac- 
i  ons  to  drugs  were  tabled  by  Mr  Jack 
ishley.  Labour  MP  for  Stoke  on  Trent 
I  outh,  in  the  Commons  last  week.  These 
lcluded  questions  concerning  the  yellow 
I  ird  and  yellow  warning  systems. 

In  reply  Sir  George  Young,  Under 
1  ecretary    for    Health,    said  between 
inuary   1970  and   March  4  1980  the 
>  ommittee  on  Safety  of  Medicines  and 
I  s  predecessor  received  65,268  reports  of 
i  jspected    adverse    reactions  including 
7,484  through  the  yellow  card  system. 
:  is  estimated  that  yellow  card  reports 
jpresent  an  average  of  about   10  per 
snt  of  suspected  adverse  reactions  to  a 
rug,  although   there  was   probably  a 
'ide  variation  between  individual  drugs. 
The    number    of    reports  received 
irough  the  yellow  card  system  in  each 
ear  since  its  inception  is  shown  in  the 
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Yellow  warning  notices  were  normally 
ssued  by  the  CSM  as  a  result  of  yellow 
ard  reports  and  reports  from  other 
ources.  Sir  George  said  there  were  no 
Jans  to  require  the  mandatory  reporting 
f  adverse  reactions  to  drugs. 

Drug-induced  cases 

he  Secretary  for  Social  Services  was 
sked  in  the  Commons  last  week  about 
le  annual  number  of  drug-induced  hos- 
ital  cases  including  in-  and  out-patients. 
Sir  George  Young,  Under  Secretary 
3r  Health,  said  the  latest  figures  were 
3r  1977  and  in  England  that  year 
00,070  patients  were  discharged  from  or 
ied  in  non-psychiatric  hospitals  due  to 
jadverse  effects  of  medicinal  agents", 
nd  370  patients  due  to  drug  dependency, 
in  estimated  1,444  patients  were  admit- 
id  to  mental  illness  hospitals  and  units 
pth  a  primary  diagnosis  of  drug  depen- 
ence.  Similar  information  for  out- 
atients  was  not  centrally  available. 

Calculated  saving 

lr  Tony  Marlow  asked  the  Secretary 
ar  Social  Services  how  much  money 
auld  be  saved  if  the  amount  prescribed 
i  50  per  cent  of  those  prescriptions 
'hich  are  included  in  the  25  per  cent 
post  expensive  prescriptions  were  re- 
juced  by  20  per  cent. 

I  Sir  George  Young,  Under  Secretary  for 
lealth,  replied  that  the  saving,  based  on 
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data  for  1978  for  England,  would  be 
approximately  £32. 5m  on  net  ingredient 
cost.  "This  calculation  is  based  on  esti- 
mated figures  from  a  sample  of  approxi- 
mately one  in  200  prescriptions  dispensed 
by  retail  pharmacists  and  appliance  con- 
tractors. For  the  purpose  of  the  calcula- 
tion the  25  per  cent  most  expensive 
prescriptions  have  been  taken  as  those 
with  the  highest  cost  per  individual  pres- 
cription, though  this  group  includes 
many  preparations  for  which  few  pres- 
criptions are  issued  and  a  number  of 
drugs  and  appliances  which  are  com- 
monly prescribed  singly  or  in  very  small 
quantities." 

Tenuate  Dospan 

The  Government  was  urged  to  take 
action  in  imposing  stricter  conditions  on 
the  supply  of  Tenuate  Dospan  in  the 
Commons  last  week.  Mr  Greville  Janner 
said  the  drug  had  been  prescribed  for 


Following  its  recent  take-over 
by  International  Laboratories, 
Collis  Browne's  Mixture  now 
joins  Interlab's  other  famous 
products  like  Migraleve, 
Dermidex,  Mu-Cron  and  Do-Do 

PLANNED  INCREASED 
DISTRIBUTION  AND  ADVERTISING 

In  1980,  heavyweight  advertising  will 
bring  substantially  increased  demand 
for  Collis  Browne's. 
PLEASE  CHECK  YOUR  STOCKS! 


about  a  year  to  a  mother  who  battered 
one  of  her  children  to  death,  although 
it  had  not  been  suggested  that  the  child's 
death  arose  because  the  mother  was 
addicted  to  the  drug. 

New  restrictions  would  be  imposed  on 
the  drug  when  the  next  Order  in  Council 
is  made  amending  the  scope  of  the 
Misuse  of  Drugs  Act,  Sir  George  told 
the  Commons. 


Health  centre  news 

The  North  Western  RHA  is  seeking 
planning  permission  for  a  £287,826 
health  centre  at  Tarleton,  Lancashire. 
Planning  approval  is  being  sought  by  the 
Lancashire  AHA  for  a  health  centre  ad- 
joining the  cricket  ground  at  Doctors 
Lane,  Eccleston,  near  Chorley,  Lan- 
cashire. The  same  authority  plans  altera- 
tions and  extensions  to  the  health  centre 
at  Mount  Pleasant,  Blackburn — the 
Larkhill  health  centre. 


Orders  may  now  be  placed  with  us  directly 
or  through  your  usual  wholesaler. 

DOMINANT,  PRIME  POSITION  ADVERTISEMENTS 
IN  ALL  THE  MAJOR  NATIONAL  NEWSPAPERS 

—  starting  May  and  running 
right  through  the  year. 

A  NORMAL  PROPRIETARY 

.  .  .  WITH  BIG  SALES  POTENTIAL 

Collis  Browne's  Mixture  is  freely  available 
as  a  pharmacy  only  proprietary  requiring 
no  signature,  no  prescription. 

International  Laboratories  Limited,  Wilsom  Road, 
Alton,  Hants.  Telephone  Alton  (0420)  88174 
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A  PAST  BEST-SELLER 
WITH  BIG  FUTURE  PLANS 


CLEANOGEL 

Simplicity  with  perfection 


qp 


1**. 


Effective 

Clean-O-Gel  is  an  enzyme  cleaner  which  efficiently 
removes  organic  deposits  from  soft  contact  lenses 
and  prevents  the  build-up  of  these  deposits. 

Dissolves  rapidly 

Being  a  powder,  Clean-O-Gel  dissolves 
quickly  and  easily. 

Odour  free  Simple  to  handle  Completely  safe 
The  Total  System 

When  used  with  the  Preflex-Flexsol-Normol  regime, 
Clean-O-Gel  provides  your  patients  with  a  complete 
soft  lens  care  system,  combining 
simplicity  with  perfection. 


up  Burton  Parsons 


ImpenalWay  Watford  Herts  WD 2  4 YR 
Tel  (0923)  46133/6  Telex  923709 


Only  a  Rose  ? 


Which  other  laboratory  offers  you: 

*  An  unrivalled  reputation  for  service  that  has  put  it  in  a 
class  of  its  own. 

^  Awide  range  of  top  Quality  Photographic  and  related 
products  at  highly  competitive  prices. 

^  Superb  distribution  network  and  back-up  services. 

^  Massive  TV,  Radio,  National  and  Regional  Press 
Campaigns  to  support  you. 

^  Full  POS  support  and  merchandising. 

^  Substantial  discounts  and  incentives  foryou  plus 
exciting  all-year  round  promotions  for  your  customers. 

A  Tudor  Photo  Dealer  has  much  more  than  just  a  Rose 
on  the  door! 


Tudor 


Your  opportunity  to  benefit  from  the  Tudor  rose  on  your  door  starts  when  you  send  this 
coupon  to :  John  Ryan,  Sales  Administration  Manager  or  ring  01-450  8066. 

□ Please  send  me  full  information  on  , — ,    Please  arrange  foryour 
Tudor  Services  and  Wholesale  lines       I  I    representative  to  call 


Name. 


Position. 


PHOTOGRAPHIC  GROUP  LTD 

30-32 Oxgate  Lane  London  NW2  7HU. 
Telephone :  01-450  8066  Telex  8814535  Tudor  G 


Company. 
Address_ 


BLOCK  LETTERS  PLEASE 
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PEOPLE 

I  Dr  Ian  Jones,  MPs,  lecturer  in  pharma- 
ceutics, Bradford  University  school  of 
j  pharmacy,  is  recovering  in  St  James's 
University  Hospital,  Leeds,  following  a 
j  car  accident  on  February  29.  Dr  Jones 
I  suffered  a  broken  femur  and  is  expect- 
ed to  be  out  of  action  for  at  least  three- 
I  months.  All  communications  about  the 
I  Institute    of    Pharmacy  Management 
I  International  conference  to  be  held  in 
Cork,  March  30-April  2,   should  now 
be  addressed  to  Dr  T.  G.  Booth,  Brad- 
ford  University   school   of  pharmacy, 
Bradford  7,  West  Yorks  (telephone  0274- 
33466  ext  552,  or  evenings  0274-494330). 

Deaths 

|  Howe:  On  March  13,  Mr  Frank  Dennis 
j  Howe,  MPS,  of  Wimborne,  Dorset.  Mr 
Howe  registered  in  1941. 

!  Drug  import  ban 

I  The  Home  Office  has  issued  a  reminder 
that  the  following  countries  do  not  allow 
imports  of  certain  psychotropic  drugs: 
t   Pakistan — Amphetamine,  dexampheta- 
mine,    me  thamphet  amine,  methylpheni- 
I  date,      phencyclidine,  phenmetrazine, 
I  methaqualone ,    amobarbital,  cyclobarbi- 
)  tal,  pentobarbital,  secobarbital,  amfera- 
mone,  barbital,  ethinamate  methylpheno- 
\  barbital,    methyprylon,    pipradol,  SPA 
((-)  1-dimethylamino-l.  2-diphenylethane. 
!   Madagascar  —   methaqualone.  South 
j  Africa  —  methaqualone.  Iceland  —  phen- 
I  cyclidine.   (Italics  denote  that  the  sub- 
stance   is    subject    to    export  licensing 
control   under    Misuse    of   Drugs  Act 
1971.)  The  prohibition  also  includes  the 
salts  of  these  substances. 

NEWS  IN  BRIEF 

□  The  closing  date  for  entries  for  the 
i  Numark  chemist  national  golf  tourna- 
ment has  been  extended  from  March  31 
to  April  14. 

□  The  correct  title  of  one  of  the  Satur- 
day morning  topics  in  the  British  Society 
for  the  History  of  Pharmacy  weekend 
conference  should  be  "The  lanolin  indus- 
try in  Bradford",  and  not  as  stated  last 
week  (p444). 

□  The  World  Health  Organisation  has 
published  list  number  43  of  proposed 
international  nonproprietary  names  as  a 
supplement  to  the  March  issue  of  WHO 
chronicle.  Comments  or  formal  objec- 
tions should  be  sent  to  the  Pharmaceuti- 
cals Unit,  World  Health  Organisation, 
1211  Geneva  27,  Switzerland,  by  luly  31. 

□  The  retail  price  index  for  February 
was  up  1.4  per  cent  on  lanuary  to  248.8 
(1974=100)  and  up  19.1  per  cent  on 
the  year.  The  rise  in  February  was  due 
mainly  to  increases  in  motoring  costs, 
particularly  petrol  prices,  in  postal  and 
telephone  services  charges,  school  meals 
and  bus  fares,  and  an  increase  in  the  level 
of  mortgage  interest  payments. 
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TOPICAL  REFLECTIONS 

by  Xrayser 


Health  pharm  ? 

The  Editor  drew  attention  last  week  to  the  extravagant  claims  made  for 
a  good  number  of  so-called  "health"  and  slimming  foods  which  have 
finally  come  under  the  harsh  criticism  of  the  Food  Standards  Committee. 
To  my  mind  the  very  existence  of  such  products  and,  I  hesitate  to  use 
the  word,  "specialist"  shops  selling  them,  is  a  reflection  on  the 
society  we  are  part  of — even  though  we  may  only  nod  to  the  charade 
by  stocking  Energen  biscuits,  Limmits,  or  "low  calorie"  drinks. 

It  isn't  so  long  ago  that  I  read  that  we  ought  to  take  in  a  range  of 
these  products  to  establish  new  sales  and  so  increase  profitability. 
Having  looked  at  the  potential  market  rather  carefully  at  the  time,  I  came 
to  the  conclusion  that  to  sell  what  I  was  offered  would  be  to  connive  at 
the  exploitation  of  the  gullibility  of  largely  ignorant  public,  who  should  be 
able  to  continue  to  trust  our  training  and  integrity,  and  how,  for 
example,  could  I  sell  a  "slimming"  muesli  at  about  54p  for  250g  when 
anyone  could  make  their  own  for  less  than  30p  for  500g,  containing  the 
same  ingredients?  The  only  things  slimming  about  it  were  the 
instructions  (which  suggested  a  meal  of  approximately  one-quarter 
the  normal  size)  and  the  margin  (about  15  per  cent  on  return!).  Pure 
rip-off.  But  we  can't  deny  that  there  is  a  market,  which  I  think  is  growing, 
for  simple  basic  foods  which  have  not  been  flavoured,  coloured, 
vitaminisied,  precooked,  quick  frozen,  instantised,  handy-portion-packed 
or  otherwise  mucked  about  with,  at  prices  which  are  competitive  and 
reflect  the  avoidance  of  costly  processing,  packaging  and  marketing. 
Despite  the  overwhelming  strength  of  the  supermarketing  multiples, 
we  may  yet  see  the  prosperous  return  of  the  old-fashioned  grocer-cum- 
spicer-cum-corn-chandler  to  the  suburban  shopping  parades,  which 
may  provide  interest  and  dietary  balance  to  those  sufferers  from 
convenience  food  malaise.  Room  for  us  to  specialise  perhaps? 

Vitamins 

When  it  comes  to  the  vitamins  I  think  we  should  keep  our  cool  before 
recommending  massive  doses  of  this  or  that,  be  it  C  or  E  or  whatever 
the  latest  fashion  decrees.  It  is  the  health  food  industry  which  suggests 
that  modern  food  is  deficient  in  vitamins.  Therefore  add  vitamins  and 
become  gloriously  healthy!  Nonsense.  Vitamin  deficiency  is  not  to  be 
corrected  in  this  way:  certainly  not  in  the  health  food  store,  nor  even  in 
the  pharmacy,  for  how  do  we  diagnose  other  than  grossest  deficiencies? 

Anyway,  what  are  the  "right"  dosage  levels,  even  if  we  knew  what 
the  customer  was  receiving  by  way  of  diet?  As  I  understand  it,  the 
various  authorities  have  their  own  conflicting  ideas,  and  the  textbooks 
will  tell  you  that  there  are  often  poorly-understood  relationships  between 
the  actions  and  body  levels  of  the  vitamins  themselves.  We  are,  after 
all,  dealing  with  substances  which  act,  in  minute  quantity,  at  a  number 
of  stages  in  complex  metabolic  processes,  and  you  can't  just  play 
around  with  irresponsible  confidence.  If  there  are  demonstrable 
vitamin  deficiencies  it  would  make  sense  to  find  out  why  the  body  is 
not  receiving  or  absorbing  them.  It  may  be  that  the  food  eaten  is 
deficient  because  it  is  stale,  or  cooked  wrongly.  But  the  real  answer 
would  seem  to  be  in  re-education  and  discrimination  in  buying  rather 
than  swallowing  a  whimsey  selection  of  popular  vitamins,  to  mask  the 
effects  of  bad  eating  patterns  or  possible  illness.  It  would  be 
extremely  helpful  if  those  interested  in  retail  pharmacy  would  get 
together  a  brightly  coloured  calorie  wall  chart  showing  weights  and 
counts  of  wholesome  foods  which  would  provide  an  interesting  and 
properly  balanced  diet  for  people  who  are  looking  for  straightforward 
guidance  on  food,  as  well  as  those  who  are  overweight.  It  would  sell 
well.  I  have  inquiries  every  day,  but  haven't  time  to  do  other  than 
point  the  way.  Yet  despite  my  jaundiced  views  I  do  sell  vitamins, 
usually  the  multivit-mineral  combinations,  to  the  elderly  who  really 
might  need  them  due  to  problems  associated  with  disabilities. 
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Numark  'spring  bonanza' 
with  painting  competition 

Numark  are  running  a  "spring  bonanza" 
promotion  covering  two  monthly  promo- 
tions April  14-May  3  and  May  12-31. 

There  are  hundreds  of  prizes  in  the 
free  entry  Numark  chemist  children's 
painting  competition.  The  prizes,  spread 
over  three  age  groups,  under  6,  7-9  and 
10-12  years,  will  consist  of  30  Raleigh 
bicycles,  Wendy  houses,  Gyro  tennis  sets, 
Kodak  Ektra  cameras  and  hundreds  of 
painting  sets.  Numark  chemists  who 
supply  the  30  winning  entry  forms  will 
receive  prizes  of  barbecues,  and  the  30 
runners-up  sun  loungers. 

Merchandising  support  will  include 
window  posters,  till  stickers,  an  extra 
large  window  banner,  200  competition 
entry  forms  for  each  phase,  and  stick-on 
badges  to  use  as  give-aways  to  children. 
Advertising  for  the  full  range  of  products 
will  appear  in  the  Daily  Mirror, 
Woman's  Realm,  Woman's  Weekly,  Sun- 
day Post,  Bradford  Telegraph  &  Argus, 
Stamford  Mercury,  Leicester  Mercury, 
other  local  newspapers,  and  on  Ulster 
television.  Additional  solus  spots  for 
Colgate  dental  cream,  will  appear  in  Wo- 
man, TV  Times  and  Leicester  Mercury. 

A  new  feature  of  Numark  promotions 
will  be  the  "poundsaver"  banner  used 
whenever  a  high  priced  item  is  included. 


In  April,  it  will  be  the  Kodak  Brownie 
camera  (£7.99). 

Products  in  this  promotion  are: 
Colgate  dental  cream;  Bambi  disposable 
nappies;  Kodak  Brownie  camera;  Sun- 
silk  hairspray;  Imperial  Leather  soap; 
Cream  Silk  conditioner;  Kleenex  For 
Men;  Lil-lets  tampons;  Radox  salts 
Pennywise  ST;  Milupa  infant  food 
Milumil;  Airwick  Stick-up  and  refil 
Brylcreem;  Euthymol  toothpaste;  Panty 
Pads;  Oral  B  tooth  and  gum  brushes; 
Palmolive  shaving  tubes  and  Kleenex 
regular  tissues;  Ipso;  Amami  setting 
lotion;  Dentyne;  Fynnon  Salt;  Fynnon 
calcium  aspirin;  Phensic;  Vykmin  forti- 
fied and  Vykmin  E.  Numark,  51  Bore- 
ham  Road,  Warminster,  Wilts. 


Speedy  relief 

Nicholas  Laboratories  are  to  sponsor  the 
first  European  attempt  to  find  the  world's 
fastest  powered  human.  The  "Aspro 
Clear  Speed  Challenge  1980"  is  to  be 
held  at  Brighton  on  September  6  with 
official  backing  from  the  International 
Human  Powered  Vehicle  Association 
Which  has  organised  similar  events  in 
the  United  States. 

Graeme  Hannah,  Nicholas'  pharma- 
ceutical division  marketing  manager 
comments  "We  have  been  looking  at 
sponsorship  opportunities  for  a  number 
of  years  now  but  obviously,  when  you 
are  dealing  with  a  pharmaceutical  pro- 
duct such  as  Aspro  Clear,  the  type  of 
sponsorship  entered  into  must  be  exam- 
ined very  carefully  indeed. 

"The  Speed  Challenge  will  not  only 
encourage  serious  research  into  the  con- 
cept of  human  powered  travel  but  could 
well  lead  to  genuine  technological  ad- 
vances. Thus  we  have  the  unique  oppor- 
tunity to  combine  the  various  aspects  of 
technological  excellence  with  the  heights 
of  human  physical  performance  and 
achievement." 

The  current  world  record  over  a  mea- 
sured 200  metres  for  a  multi-rider 
machine  is  just  over  57  miles  per  hour. 
Nicholas  Laboratories  will  be  offering  a 
■total  of  £5000  prize  money  for  the  fastest 
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machines.  Nicholas  Laboratories  Ltd, 
225  Bath  Road.  Slough. 

NPA  Products  offers 

NPA  Products  have  extended  their  range 
to  include  a  baby  sponge  (£0.20),  toilet 
sponge  (£0.25),  bath  sponge  (£0.37), 
oblong  friction  sponge  (£0.62)  and  a 
triple  pack  of  rectagular  sponges  (£0.44). 

Nusoft  soothers  (£0.17)  have  been 
added  to  the  baby  range.  In  pink,  blue 
and  cream  colours  the  soothers  are 
packed  in  20s. 

The  Nusoft  range  of  personal  products 
has  also  been  extended  with  the  addition 
of  a  super-absorbent  press-on  towel 
(£0.35). 

NPA  offers  from  March  31 -April  26 
are  hot  water  bottles,  baby  soothers,  all- 
in-one  nappies,  Lotus  nail  polish  re- 
mover, Nusoft  sponges,  tissues,  Nuhome 
toilet  rolls.  Flash  cubes  etc,  Sunpure 
drinks,  strong  mints,  barley  sugar,  black- 
currant and  liquorice  and  Nusoft  puffs, 
pleats  and  shampoos.  Independent 
Chemists  Marketing  Ltd,  51  Boreham 
Road,  Warminster,  Wilts  BA12  9JU. 

Sudocrem  sales 

Sudocrem,  antiseptic  healing  cream  is  ■ 
now  available  on  a  general  sales  licence. 
Tosara  Products  Ltd,  Liverpool. 


Agfa  to  increase 
advertising  spend 

A  £1  million  advertising  spend  has  been 
announced  by  Agfa-Gevaert  for  1980 
— 40  per  cent  up  on  the  1979  photo- 
graphic products  budget. 

Two  campaigns  are  about  to  be  laun- 
ched. One  will  promote  the  Optima  com- 
pact camera  with  whole  page  full-colour 
advertisements  in  Radio  Times  and 
Whole  pages  in  the  enthusiast  Press,  cov- 
ering May  to  August.  POS  support 
includes  an  Optima  camera  stand  and 
showcard. 


Agfachrome  Professional  100  will  also 
be  promoted  via  the  enthusiast  Press, 
with  full-colour  double-page  advertise- 
ments, starting  this  month  and  running 
until  July. 

Market  research  carried  out  by  Agfa- 
Gevaert  'in  the  UK  indicates  that  a  large 
proportion  of  Super  8  cine  film  users 
buy  eight  or  more  films  at  a  time.  The 
company  are  therefore  offering  a  free 
Agfachrome  Super  8  film  (£4.52)— with 
every  purchase  of  two  Valupaks.  The 
offer  is  open  until  September  30,  1980. 

Agfa  have  produced  a  special  Valupak 
dispenser  for  the  trade,  and  orders  for 
10  Agfachrome  Super  8  Valupaks  or 
more  will  automatically  be  delivered  in  a 
dispenser  with  display  card. 

Agfa  have  also  introduced  two  photo- 
graphic display  units.  The  first  is  a  unit 
for  three  pocket  cameras  and  the  other 
display  item  consists  three  pedestals 
Which  take  any  three  Agfamatic  pocket 
camera  outfits.  Agfa-Gevaert  Ltd,  27 
Great  West  Road,  Brentford,  Middlesex. 

Pharmagen  vouchers 

Pharmagen  are  running  a  competition 
with  a  first  prize  of  £500  (see  insert  in 
this  issue).  Attached  to  the  leaflet  is  a 
pre-paid  postcard  which,  if  sent  to  the 
company  with  details  of  Pharmaton  cap- 
sule orders  placed  with  wholesalers,  will 
earn  shopping  vouchers. 

The  vouchers  will  be  £1  for  any 
orders  of  £25,  £2  for  any  orders  worth 
£60  and  £5  for  orders  of  £100.  In 
addition  to  the  vouchers  an  entry  form 
and  promotional  material  will  be  avail- 
able. Pharmagen  Ltd,  Chapel  Street, 
Runcorn,  Cheshire  WA7  1BR. 

22  March  1980 


n't  forget ! 


introducing  a  totoi,w 


s?'astmafc 


i    t  !i  f  ■ 


Th'sva/uab/efreesamn/ 


Once  they  have  tried  these 
New  syringes,  a  lot  of  diabetics 
want  to  use  them  all  the  time. 

SO  THEY  BUY  THEM  FROM 
THEIR  LOCAL  CHEMIST. 

NEW  m  Plastipak 

SFP  1 


BECTON 
DICKINSON 


Distributed  in  the  U.K.  by  Pharmagen  Ltd.,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5AP.  Tel:  Runcorn  72816. 

A3536    Plastipak  is  a  trade  mark  ot  Becton  Dickinson  and  Company 


Becton  Dickinson  (U.K.)  Ltd., 

York  House,  Empire  Way, 
Wembley,  Middlesex  HA9  OPS. 
Telephone:  01-903  6544 


22  March  1980 


Chemist  '&  Druggist  471 


COUNTERPOINTS 


Wella  promotion  for  rinse, 
conditioner  and  spray 


Wella  have  announced  their  retail  spring 
promotional  plans  for  creme  rinse,  con- 
ditioner and  hairspray,  all  of  which  offer 
the  consumer  money-saving  opportuni- 
ties. 

To  promote  creme  rinse  Wella  have 
introduced  a  150ml  bottle  selling  at  the 
RSP  of  the  100ml  bottle  (£0.71).  The 
40-ml  size  of  Wella  hair  active  condi- 
tioner is  being  promoted  with  a  "buy  one 
get  one  free"  offer  in  the  form  of  a 
banded  pack.  Advertising  support  for  the 
range  will  be  through  a  commercial  radio 
campaign. 

The  third  offer  is  on  the  240-g  size  of 
Wella  hairspray.  Each  can  will  be  flashed 
"40p  off".  Wella  (GB)  Ltd,  Wella  Road. 
Basingstoke,  Hampshire.   


Sta-blond  offer  of 
paperback  novels 

An  on-pack  offer  of  five  paperback 
novels  for  £1  (including  postage  and 
packaging)  is  available  with  Sta-blond 
shampoo. 

Special  bottles,  flashed  on  cap  with 
"5  romance  novels  for  £1",  carry  the 
offer  details  on  the  rear  label.  Purchasers 
of  the  special-offer  Sta-blond  pack  are 
invited  to  send  in  £1  for  the  following 
titles  published  by  Mills  and  Boon:  "The 
velvet  glove"  by  Rebecca  Stratton, 
"Caribbean  encounter"  by  Kay  Thorpe, 
"Time  of  the  temptress"  by  Violet  Wind- 
spear,  "Forbidden  love"  by  Rachel  Lind- 
sey  and  "To  tell  the  truth"  by  Janet 
Dailey.  Beechatn;  Scott  &  Bowne, 
Beecham  House.  Great  West  Road, 
Brentford,  Middlesex. 

April  savings 

From  the  first  week  in  April  Fresh  lash 
mascara  and  automatic  cream-on  eye 
shadow  will  be  available  for  £1.35  (a 
saving  of  £0.75). 

There  will  be  a  choice  of  shades 
available — Fresh  lash  in  black  and 
brownish  black  and  automatic  cream-on 
shadows  in  brown  sugar,  slate  grey  and 
stormy  blue. 

A  card  merchandiser  will  be  available 
for  POS.  Plough  (UK)  Ltd.  Penarth 
Street.  London  SE51  1TR. 

Leichner  bonus 

Leichner  are  offering  a  special-size  Pure 
Cheek  powder  blusher  with  every  pur- 
chase of  selected  shades  of  Leichner 
tinted  foundation  in  a  jar. 

The  five  different  shades  of  tinted 
foundation  carrying  the  offer  are  blend 
of  beige,  blend  of  biscuit,  blend  of  coffee, 
blend  of  tan,  and  blend  of  gold.  Each 

472    Chemist  &  Druggist 


purchase  of  a  tinted  foundation  (£1.50) 
during  the  two-month  promotional  period 
gives  the  consumer  the  chance  to  buy 
a  blusher  for  £0.85,  a  saving  of  30p.  The 
blushers  on  offer  are  turn-on  cheeky, 
rosy,  ruby,  tawny  and  coffee.  Leichner 
{London)  Ltd.  202  Terminus  Road,  East- 
bourne, East  Sussex  BN21  3DF. 

Faberge  speedway 
sponsorship 

Faberge  have  announced  their  sponsor- 
ship of  Tony  Briggs  in  the  forthcoming 
Speedway  season.  Son  of  Barry  Briggs, 
four-times  world  champion,  Tony  and 
his  bike  will  carry  the  Faberge  colours 
of  red.  black  and  white  when  he  races 
for  the  Reading  team. 

Tony,  18,  follows  Barry  Sheene. 
Henry  Cooper,  Dickie  Davies,  Pele, 
Jimmy  Connors.  Muhammad  Ali,  Vitas 
Gerulaitis,  Franz  Beckenbaur  and  Sue 
Barker  who  have  all  promoted  Faberge. 

Featuring  on  POS  material  for  Brut 
33  Tony's  task  is  to  "Epitomise  the  man 
of  todav  who  uses  the  great  smell  of 
Brut."  Faberge  are  expected  to  announce 
their  sponsorship  of  Kevin  Keegan  this 
week.  Faberge  Inc.  Ridgeway.  Iver, 
Bucks  SL0  9JG. 

Swiss  skin  care 
for  Eire 

A  range  of  bio-active  Swiss  skin-care 
products  is  being  launched  in  Eire  in 
May. 

The  products,  skin  activator,  face 
clean,  royal  bath,  nail-fit  and  hair  tonic, 
which  are  already  sold  through  UK 
chemists,  have  recently  been  re-packed. 

The  Eire  launch  features  a  leaflet 
sampling  offer  in  Woman  and  new  POS 
material.  Pharmagen  Ltd.  Chapel  Street, 
Runcorn  Cheshire. 


Transatlantic  colour 
from  Estee  Lauder 

Estee  Lauder  are  launching  Transatlanti ' 
Colours  for  1980.  They  comprise  Pol- 
ished Performance  lipstick  (£3.75),  a  com- 
bination of  lipstick  and  gloss  available 
in  winegarden,  rose  triumph,  cassis, 
riviera  red,  boulevard  pink  and  French 
geranium. 

For  the  face  a  moisturising  foundation 
called  sport  make-up  (£6.00)  is  available 
in  outdoor  tan  and  sunlit  bronze. 

Three  Transatlantic  fashion  shades 
make  up  luscious  creme  mascara  (£4.50), 
lustrous  black,  espresso  brown  and  mid- 
night navy. 

Estee  Lauder  have  also  created  auto- 
matic creme  eyeshadows  for  spring 
(£4.75)  available  in  violet  velvet,  seascape 
green,  cafe  brandy  and  horizon  blue,  and 
four  shades  of  pressed  eyeshadow,  violet 
sky,  canary,  pink  amethyst  and  deep  sea 
blue  in  a  single  compact  (£6.75). 

For  the  cheeks,  raspberry  souffle  and 
shimmering  opal  are  in  the  souffle  blush- 
ing creme  range  (£5.25)  as  well  as  tender 
blusher  (£5.75)  in  duos  of  brandied  coral 
with  rose  bravado  and  candlelit  rose  with 
cafe  rose. 

Finally  there  is  an  automatic  creme 
concealer  (£4.75)  in  light  and  medium 
shades.  Estee  Lauder.  71  Grosvenor 
Street,  London  W1X  0BH. 

Coffee  Hag  coupon 

Coffee  Hag  (UK)  Ltd  are  launching 
their  biggest  ever  consumer  promotion. 
This  will  involve  the  inclusion  of  a  "35p 
off"  discount  coupon  in  the  750,000 
copies  of  the  April  edition  of  Woman 
and  Home. 

The  editorial  coverage  in  Woman  and 
Home  will  include  a  page  of  recipes 
devised  by  the  cookery  editor,  Mary 
Meredith,  which  will  feature  Cafe  Hag 
decaffeinated  coffee.  Opposite  will  be 
a  page  illustrating  and  describing  Cafe 
Hag  together  with  the  "35p  off"  coupon. 

Desmond  Lewis,  managing  director  of 
Coffee  Hag  (UK)  Ltd,  says:  "This 
breaks  new  ground  for  us  and  is  part 
of  our  extensive  1980  marketing  pro- 
gramme. Sales  last  year  nearly  doubled 
compared  with  1978 — adequate  proof  of 
the  success  of  our  healthy  living  cam- 
paign. The  trade  should  take  full  advan- 
tage of  this  promotion  by  ensuring  that 
they  have  sufficient  stock  of  Cafe  Hag 
to  meet  what  will  be  an  unprecedented 
demand."  Coffee  Hag  (UK)  Ltd.  Wem- 
bley. Middlesex. 

Bronnley  herb  soap 

Bronnley  have  added  a  forget-me-not 
fragrance  to  their  Victorian  herb  soaps 
range  (£0.97).  H.  Bronnley  &  Co  Ltd, 
10  Conduit  Street,  London  W1R  0BR. 
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New  cardiac  drug 
from  Janssen 


Janssen  Pharmaceutical  Ltd  have  intro- 
duced lidoflazine  (Clinium  tablets)  for 
the  treatment  of  ischaemic  heart  disease. 
Lidoflazine  increases  cardiac  efficiency  in 
ischaemic  conditions  by  the  selective  in- 
hibition of  myocardial  calcium  ion  in- 
flux. Stroke  volume  and  cardiac  output 
are  increased  with  minimal  changes  in 
myocardial  oxygen  consumption.  Exer- 
cise tolerance  is  improved  and  greater 
cardiac  work  can  be  done  without  alter- 
ing the  maximal  heart  rate  achieved  and 
with  the  resting  heart  rate  virtually  un- 
changed. Hence  an  increased  amount  of 
external  work  is  possible  before  the  on- 
set of  anginal  pain. 

Lidoflazine  has  no  beta-adrenergic 
blocking  activity,  no  significant  effect  on 
blood  pressure  and  no  automatic 
activity. 

CLINIUM  tablets 

Manufacturer  Janssen  Pharmaceutical 
Ltd,  Chapel  Street,  Marlow,  Bucks 
Description  White  flat  uncoated  tablets 
marked  "Janssen"  on  one  side  and 
"C/120"  on  the  reverse.  Each  tablet 
contains  lidoflazine  120mg 
Indications  Long-term  management  of 
angina  pectoris  in  ambulant  patients 
with  ischaemic  heart  disease 
Dosage  Usual  daily  dose  is  360mg  given 
as  one  tablet  three  times  a  day.  To 
minimise  side  effects  120mg  should  be 
given  once  daily  for  the  first  week, 
twice  daily  for  the  second  week  and 
three  times  daily  for  the  third  and 
subsequent  weeks.  The  response  to 
.therapy  develops  gradually  and  is 
usually  apparent  after  6-8  weeks  of 
treatment.  In  some  cases  up  to  six 
months  will  be  needed  for  maximum 
clinical  benefit 

Contraindications  Should  not  be  given 
during  pregnancy.  Clinium  is  not  indi- 
cated for  the  primary  treatment  of 
cardiac  arrhythmia 

Side    effects    Gastric    upset,  transient 
dizziness,   tinnitus   and    headaches  are 
occasionally    observed.    These  usually 
occur  in  the  initial  phase  of  treatment 
and  may  normally  be  avoided  by  in- 
creasing   dosage  gradually 
Packs  100  tablets  (£10  trade) 
Supply   restrictions   Prescription  only 
Issued  March  1980 

New  Napp  markings 

Napp  Laboratories  have  added  new 
markings  to  three  of  their  products.  The 
new  controlled-release  morphine  sulphate 
tablets,  MST-1  Continus,  are  marked 
"MST-1"  on  one  side  and  "Napp"  on 
the  other.  Theocontin  Continus,  the  new 
controlled-release    theophylline  tablets, 


have  "FEV  +  "  on  one  side  and  "Napp" 
on  the  other.  Diumide-K  Continus 
tablets  are  engraved  "DK"  on  the  orange 
potassium  layer  and  "Napp"  on  the 
white  frusemide  layer.  Napp  Labora- 
tories Ltd,  North  Watford,  Herts. 

Irrigation  set 

Roussel  Medical  Ltd  have  introduced  a 
Uniseal  irrigation  set  for  irrigation  of 
the  colon,  by  Which  colostomy  patients 
can  control  the  stomal  discharge  for  up 
to  48  hours.  During  this  period  only  a 
protective  dressing  or  small  stoma  bag 
is  necessary. 

The  Uniseal  irrigation  set  (£13  trade) 
is  considered  particularly  suitable  for 
those  stoma  patients  Who  lead  an  active 
life  or  who  are  unable  to  wear  conven- 
tional stoma  bags.  It  incorporates  a  1.5 
litre  reservoir  with  hanging  attachment, 
soft  flexible  tubing  and  a  detachable,  soft 
irrigation  cone.  The  set  is  presented  in 
a  carrying  bag  and  includes  Uniseal 
disposable  irrigation  sleeves.  Additional 
sleeves  are  available  in  cartons  of  50. 
Replacement  cones  are  available  individ- 
ually. Roussel  Laboratories  Ltd,  Roussel 
House,  Wembley  Park,  Middlesex. 

Supplies  exhausted 

Arthur  H.  Cox  &  Co  Ltd  say  that  all 
stocks  of  stilboestrol  5mg  uncoated  and 
pink  sugar-coated  tablets  500s  and  1000s 
have  now  been  exhausted  and  no  further 
orders  can  be  accepted.  Arthur  H.  Cox 
&  Co  Ltd,  Rustington,  West  Sussex. 

Colostomy  pouch  and 
drainage  bags 

Searle  Medical  Products  have  introduced 
two  further  additions  to  their  range  of 
urological  drainage  products — the  Dover 
SM102  (£1.48  trade)  and  104  (£1.88) 
drainage  bags. 

Drainage  is  by  an  instant  on/off 
action  drain,  which  can  be  operated 
with  one  hand,  and  the  protective 
shroud  prevents  dripping  or  splashing 
during  handling.  There  is  no  need  for  a 
hanger  or  floor  stand,  as  the  top  of  each 
bag  has  a  single  hanging  point  with  a 
universal  hook  hanger.  The  bag  can 
hang  from  a  convenient  point  on  the 
bed  frame  or  fit  onto  a  pocket  or  chair. 

Both  bags  have  stepped  catheter  con- 
nectors, and  the  SM104  also  has  the 
Flo-chek  valve,  which  prevents  reflux  of 
potentially  contaminated  urine  from  both 
the  connecting  line  and  the  drainage 
bag.  Below  this  is  a  viewing  window  for 
checking  the  catheter  and  a  vent  which 


allows  bacteria-free  air  into  the  drainage 
line  to  eliminate  negative  pressure,  pre- 
venting suction  lesions  in  the  bladder 
and  standing  columns  of  urine.  In  the 
SMI 02,  an  anti-reflux  valve  is  attached 
to  the  inlet  tube  inside  the  bag.  There 
are  sample  ports  and  on  the  SM104  a 
self-sealing  Kraton  sleeve  over  the  sam- 
ple area  protects  against  bacterial 
migration. 

Both  bags  are  made  from  high- 
quality,  high-frequency  welded  pvc,  hold 
two  litres  and  retain  their  "teardrop" 
shape  when  full.  The  fronts  are  clear 
for  viewing  contents  and  back  opaque. 

Also  new  is  the  Topaz  Colo  kav 
pouch,  a  closed  pouch  designed  for 
colostomists  with  more  solid  motions.  It 
has  both  karaya  and  adhesive  for  maxi- 
mum security  and  can  also  be  worn  with 
a  belt  if  required.  There  is  a  built-in 
flatus  vent  incorporating  an  activated 
carbon  filter  which  allows  flatus  to  be 
vented  continuously  and  automatically, 
deodorising  at  the  same  time.  The  pouch 
is  available  in  five  stoma  sizes  (25,  £21.85 
trade;  64mm— 25,  £25.75).  Searle  Medical 
Products,  High  Wycombe,  Bucks. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE— North-east;  A — Anglia;  U — Ulster; 
We — Westward,  B — Border,  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alberto  Free  and  Natural:  M 

Alka  Seltzer:  All  areas 

All  Clear:  All  areas 

Anadin:  All  areas 

Balance:  M,  Lc,  Y,  NE 

Biactol:  All  areas 

Carefree:  All  except  A 

Cow  &  Gate:  All  except  U,  E 

C'earasil  Clearguard  cream:  Ln 

Crest  toothpaste:  All  except  Ln,  Y,  NE, 

B,  E 

Farlev  rusks:  All  except  E,  CI 

Grecian  2000:  All  areas 

Harpic  Jet:  Ln,  Y,  So,  NE,  A,  B 

H°^d  &  Shoulders:  U,  WE 

Heinz  babvfoods:  Lc,  Y,  Sc,  So,  NE,  G 

.lohnson's  babv  powder:  All   except  Ln, 

WW,  So,  B,  E,  CI 

Johnson's  cotton  buds:  All  except  U,  B, 

G,  CI,  E 

Matev:  All  areas 

Oil  of  Ulav:  All  except  E 

Paddi  Pads:  All  areas 

Slimauard:  All  except  E,  CI 

Sr»H0alers:  All  areas 

S,Wpotex:  All  areas 

Vosoi-p:  All  except  A 

v/idal  Sassoon:  All  except  A,  U,  B,  E,  CI 

Wondra:  Y,  NE 

Zac  baby  cream:  Lc 
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Wfould  you  treat 
ttiese  women  the  same? 

Of  course  not.  They  all  have  different  needs  for  sanitary 
protection.  So  offer  them  the  Supersure  range  and  you'll  ensure  they 
get  just  the  choice  and  quality  they  want. 

Nikini.  for  the  young  and  busy  mothers,  unique  double  security 
system  of  high  absorbency  layered  cellulose  towels  with  special  Nikini 
stretch  lace  briefs. 

Pantie  Towels,  for  the  younger  woman,  discreet  high  absorbency 
layered  cellulose  press-on  towels. 

Mini  Pads,  for  all  ages,  slim  press -on  towels  for  light  days  and  for 
feminine  freshness  between  periods. 

Mene.  a  complete  adult  range  of  looped  towels  in 
five  different  sizes,  the  only  cotton 
wool  towels.  \  ^ : .  .  \ 

See  your  Robinsons  sales  repre-  ]  ®  lpaks 
sentative  for  promotion  details  now 


SUPERSURE 

The  sure  way  to  cover  the  sanpro  market. 


Tfrke  the  ffccdoih. 


Robinsons  of  Chesterfield,  Wheatbridge,  Chesterfield,  Derbyshire  S402AD 


OUNTERPOINTS 


Tom  Caxton  puts  home 
brewing  'on-line' 


Tom  Caxton  are  starting  a  home  brew 
"help  line"  service  at  the  end  of 
March. 

Providing  a  round-the-clock  service, 
the  help  line  is  aimed  at  giving  con- 
sumers practical  advice  and  informa- 
tion on  home  brewing.  A  24-hour 
answerphone  is  being  installed  specially 
to  handle  inquiries  in  the  evenings  and 
at  weekends,  "peak"  times  for  possible 
home-brew  snags  to  arise.  Some  24 
hours  later,  Tom  Caxton's  help  line 
will  answer  each  inquiry  personally.  The 
line  is  established  at  PO  Box  34, 
Hayes,  Middlesex,  UB4  OAN  (tele- 
phone 01-561  1050). 

Tom  Caxton  are  providing  POS 
material  to  mark  the  launch  of  the 
service,  and  the  help  line  will  also  be 
announced  on  Tom  Caxton  40-pint  kits. 
Reckitt  &  Colman,  Dansom  Lane,  Hull 
HU8  7DS. 

Olympic  sponsorship 

New  Era  Laboratories  are  making  a 
donation  to  the  British  Olympic  appeal 
fund  and  in  return  Tiger  Balm  will  be 
featuring   the  official   Olympic  symbol. 

A  spokesman  for  New  Era  says: 
"Our  sponsorship  is  intended  purely  in 
support  of  the  appeal  fund  so  that  the 
British  Olympic  team  receive  every 
possible  assistance  and,  most  of  all, 
encouragement  to  give  the  best  perform- 
ances they  can — no  matter  where  the 
games  are  held."  New  Era  Laboratories 
Ltd,  39  Wales  Farm  Road,  London 
W3  6XH. 

Optrex  top  targets 

Optrex  have  surpassed  the  targets  set 
for  fund-raising  in  the  first  six  of  their 
20  sponsored  swim-ins  with  David 
Wilkie. 

Over  4,000  young  people  in  six 
towns  together  raised  £11.296  for  the 
British  swimming  team  when  the  target 
for  each  town  was  set  at  £1,000. 

The  eleven  remaining  events  are  at 
Shrewsbury.  Canterbury,  Lancaster, 
Stafford,  Oxford,  Stoke,  Nuneaton, 
Hove,  Rhyl,  Loughborough  and  Aber- 
deen. Optrex  Ltd,  City  Wall  House, 
Basing  View,  Basingstoke,  Hants. 

Trial  size  Aziza 

A  trial  size  Aziza  mascara  with  sealer 
is  being  offered  by  Prince  Matchabelli. 

The  mascara  (£0.79)  comes  with  its 
own  display  stand  containing  informative 
leaflets  with  lOp  off  vouchers  redeemable 
against  any  purchase  of  regular  sized 
mascara.  Prince  Matchabelli,  Victoria 
Road,  London  NW10. 
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£5  off  the  finest  shaver 
ever  to  carry  our  name 

The  Braun  micron 

Braun  are  promoting  the  Braun  micron 
with  a  £5  redemption  voucher.  A  shelf 
card/counter  unit  is  available  for  the 
redemption  vouchers  and  the  offer  runs 
until  April  30,  1980.  Braun  Electric 
(UK)  Ltd,  Dolphin  Estate,  Windmill  Road, 
Sunbury-on-Thames,  Middlesex 

4711  spring  gifts 

Two  spring  lines  from  4711,  suitable  for 
Easter  gifts,  include  a  flower  bouquet 
(£2.25)  described  as  a  30ml  bottle  of 
4711  eau  de  cologne  in  a  nosegay  of 
spring  flowers  with  simulated  Brussels 
lace  surround.  It  is  pre-packed  into  a 
woven  wood  basket  display  with  riser 
card.  Trade  price  is  £31.30  for  a  parcel 
of  24. 

The  second  line  is  a  50ml  cologne 
splash  plus  a  luxury  cream  soap  in  a 
hand-made,  natural  cane  basket  (£3.50; 
trade  price  £12.52  for  a  case  of  six). 
Cologne  Perfumeries  Ltd,  Telford  Road, 
Basingstoke,  Hants. 

Confetti  colours 

Helena  Rubinstein  are  introducing  Con- 
fetti Colours,  available  from  April.  De- 
scribed as  a  kaleidescope  of  vivid  shades, 
the  range  comprises:  For  the  eyes — 
powdered  silk  eyeshadows  of  electric 
violet /sparkling  teal  and  brilliant  blue/ 
greenlight  (£3.25);  for  the  lips— carnival 
red,  fantasy  pink  and  confetti  coral 
(£1.85)  with  a  party  purple/gala  pink 
pencil  (£2.45);  for  the  cheeks — shimmer- 
ing honey  silk  blusher  (£4.25)  and  for 
the  nails — lacquers  in  carnival  red,  fan- 
tasy pink  and  confetti  coral  (£2.10). 
Helena  Rubinstein  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 


Holiday  with 
Pharmaton 


Innoxa  silks 


A  chemist-only  contest  offering  £1000 
worth  of  holiday  vouchers  is  being 
launched  by  Pharmaton  capsules,  as 
part  of  spring  trade  and  consumer 
promotion. 

A  consumer  advertising  campaign  is 
planned  in  Radio  Times,  several 
women's  and  specialist  magazines,  to- 
gether with  a  three-month  poster  cam- 
paign on  London  Underground.  Phar- 
magen  Ltd,  Runcorn,  Cheshire. 

Arden  tempted 

Elizabeth  Arden  believe  there  is  an 
irresistible  fascination  for  colour  this 
spring  and  have  reflected  this  in  their 
new  shades,  Temptations. 

The  shades  fall  into  two  distinct 
fashion  looks,  the  "flirtatious  fuchsias" 
and  "irresistible  reds,"  with  a  choice  of 
four  Silky  eyeshadows,  two  lipcolours 
and  matching  salon  formula  nail  lacquer 
and  two  Flawless  Finish  cheek  colours. 

There  is  lipcolour  (£1.95)  and  nail 
lacquer  (£1.50)  in  flirtatious  fuchsia,  a 
passionate  pink  cheek  colour  (£3.95)  and 
two  eyeshadows,  intriguing  orchid  and 
shady  pink  (£2.45). 

Irresistible  reds  comprise  lipcolour 
and  nail  lacquer  with  a  seductive  red 
cheek  colour  and  eyeshadows  in  intri- 
guing blue  and  shady  mauve.  Prices  are 
the  same  as  flirtatious  fuchsias.  Elizabeth 
Arden  Ltd,  20  New  Bond  Street,  London 
W1A  2AE. 

Almay's  shadows 

Almay  present  eight  fashion  colours  in 
their  Shade  'n  Shine  eye  shadow  range 
(£2.50)  which  can  be  applied  either  dry 
or  wet.  The  colours  are  french  cream, 
tender  taupe,  plum  brandy,  burnt 
almond,  deep  jade,  hyacinth  blue,  orchid 
blush,  and  quicksilver. 

Shade  'n  Shine  eye  shadow,  perfume 
free  and  waterproof,  comes  packaged  in 
a  marbled  black-mirrored  compact 
complete  with  its  own  sponge  applicator. 
Almay,  225  Bath  Road,  Slough,  Berks 
5LI  4AU. 


Dawn  silk  colours  are  the  latest  additions 
to  Innoxa's  Colour  True  range.  Described 
as  a  carefully  balanced  collection  of  three 
lipsticks,  two  eye  shadows  and  a  new 
foundation  the  colours  are,  for  the  lips — 
mango  silk,  rose  silk  and  flame  silk 
(£1.30);  for  the  eyes — soft  powder  eye- 
shadows (£1.10)  in  apricot  dawn  and 
dawn  blue,  and  a  buttermilk  liquid 
moisturiser  (£1.65).  Innoxa  (England) 
Ltd,  202  Terminus  Road,  Eastbourne, 
East  Sussex,  BN21  JDF. 

22  March  1980 


The  reason  why 
most  denture 

fixatives  you  sell 
come  unstuck. 


Most  denture  fixatives  use  an 
adhesive  to  secure  the  dentures, 
so  removing  and  cleaning  the 
dentures  also  means  removing 
and  cleaning  off  the  old  adhesive. 

A  messy  business. 

Uncomfortable  too,  because 
if  ever  the  dentures  fit  less  than 
perfectly,  sticking  them  to  your 
gums  only  adds  to  the  discomfort. 

Happily  there  is  an  alternative. 
It's  called  Cushion  Grip. 

Cushion  Grip  being  a  soft, 
pliable  substance,  and  unlike 
other  fixatives  that  literally  glue 
the  dentures  to  the  gums,  works 
on  a  simple  suction  principle. 


This  allows  the  dentures 
to  be  taken  out  for  cleaning 
and  be  replaced  without 
renewingtheCushionGrip. 

But  perhaps,  most 
importantly,  because  it 
stays  soft  and  pliable  it 
forms  to  the  shape  of  the 
gums,  ensuring  a  perfect 
fit  every  time.  S  omething  a 
dentist  would  approve  of. 

To  encourage  your 
customers  to  try  Cushion 
Grip  we're  running  a 
National  Press  campaign 
in  all  the  popular  Daily 
and  Sunday  newspapers. 

To  encourageyou  we're 
giving  generous  discounts 
in  conjunction  with  the 
purchase  of  the  new 
Cushion  Grip  display  unit 
In  fact  in  the  light  of  all 
this,  is  there  any  reason  to 
stick  to  the  old  type  glue  fixatives 
any  longer? 

For  further  information  please  contact  your  Plough 
(U.K.]  Representative  or  contact  Derek  Squirrell  at 
Plough  (UK.)  Limited,  Penarth  Street,  London  SE15 1TR. 


Tel:  01-639  4363. 


No  more 
Cose  dentures 


CUSHION^ 
MAKESTHEMFIT 


CushionGriP 
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15  MILLION  WOMEN 
ARE  NOW  FACED  WITt 

NEW  fYlDf  NCf 


15  million  women  are  now  about  to  be 
faced  with  the  facts  about  new  Evidence ,  the 
remarkable  range  of  skincare  products  from 
Beecham  Skin  Care. 

Advertising  campaign  to  reach 
15  million  women 

In  a  campaign  covering  the  women's 
press  and  national  dailies  we'll  be  running  full 
page  advertisements,  teaser  advertisements  and 
direct  response  advertisements.  There  will  also 
be  a  national  radio  campaign. 

In  addition  to  this  wide  coverage,  we'll 
be  giving  away  nearly  2  million  double  sachets 
of  Evidence  Moisturiser  and  Cleanser  free  with 
Woman's  Own  in  April.  This  will  be  linked  with 
one  of  the  biggest  Cash  Refund  Offers  ever. 

The  advertising  will  reflect  the 
confidence  Beecham  have  in  the  product. 

In  tests  our  scientists  have  proved  that 
Evidence  works  and  that  it  offers  a  woman  the 
certainty  of  caring  for  her  skin  more  effectively. 

Which  is  why  our  advertising  can  be 
explicit  and  say  "No  woman  over  25  should 
ignore  new  Evidence"  and  "Evidence  works - 
it'll  show  in  your  face'.' 


Evidence  is  totally  unique 

Evidence  is  the  only  moisturiser  with  a 
barrier  that  can  protect  the  skin  from  the 
harmful  ultra-violet  A  and  B  rays  which  are 
present  in  all  daylight. 


Evidence  is  unbeatable  at  preventing 
the  natural  moisture  which  already  exists  in  the 
skin  from  escaping. 

Evidence  is  extremely  light  and  smooth 
to  use.  It  has  a  non-greasy  texture  and  is  easily 
absorbed  by  the  skin. 

Evidence  is  the  first  cleanser  that  not 
only  cleanses  the  skin  but  also  refreshes  it  at  the 
same  time. 

Evidence  cleanser  enables  the  dirt  and 
cleanser  to  be  wiped  away  in  one  action. 

Evidence  is  not  just  a  new  cleanser  it 
also  gives  a  totally  new  feeling  of  cleanliness. 

2  million  trial  samples 

Now  that  15  million  women  are  reading 
all  about  new  Evidence  and  2  million  are 
receiving  trial  samples,  they'll  be  coming  back 
for  more. 

Be  ready.  Contact  your  Beecham  Scott 
and  Bowne  representative  now  for  your  stock 
and  trial  size  packs.  New  Evidence  works-your 
sales  will  prove  it. 

New  fVIDfflCf  from 

Beecham  Scott  &  Bowne 
the  chemist  specialists 


SlimGard  dorit 
AXfe'd  rather  give 

As  our  major  competitors  will  tell  you,  employing  a  sales  force 
can  be  a  very  costly  business. 

At  SlimGard,  we  have  no  sales  force. 

So  we  can  afford  to  pass  the  savings  on  to  you. 

For  example,  we  are  currently  offering  you  an  irresistible  deal 
on  SlimGard. 

Return  one  of  the  coupons  below  direct  to  us  nominating  the 
wholesaler  of  your  choice. 

He  will  automatically  offer  you  as  much  as  10%  off  the  usual 
trade  price  on  orders  of  3  dozen  and  6  dozen  SlimGard. 
But  that's  not  all. 

We're  also  offering  you  a  generous  cash  bonus;  £3  on  orders  of 
3  dozen.  £10  on  orders  of  6  dozen. 

In  total,  it  means  that  you  can  make  as  much  as  £1  profit  on 
every  can  of  SlimGard  sold. 
>       What's  more,  returning  the  coupon  to  us  by  April  18th 


TOIOVoOFF  3  DOZEN  SLIMGARD. 
PLUS  £3  CASH  FOR  YOURSELF. 

Please  send  me  3  dozen  SlimGard,  plus  a 
cheque  for  £3. 

No.  of  outers  of  6  Vanilla  D 
No.  of  outers  of  6  Strawberry  □ 
No.  of  outers  of  6  Chocolate  D 

(Fill  in  quantity  of  each  flavour.) 

Please  let  me  have  your  point 
of  sale  material 

Chemist  name  

Address  


Preferred  wholesaler. 


CD2 


Send  to:  Unipharm  Pharmaceuticals, 
'Copseham;  Copsem  Lane,  Esher,  Surrey. 

Send  your  Order  now. 
Deals  end  on  April  18thj 


ly  salesmen, 
le  money  to  you 

guarantees  you  an  entry  into  our  fabulous  display  competition. 

With  a  first  prize  of  a  holiday  for  two  in  Australia  with  £250 
spending  money. 

There  couldn't  be  a  better  time  to  take  advantage  of  our  offer 

either. 

Our  massive  advertising  campaign  has  just  started. 
And  over  the  next  few  months  we'll 
be  spending  no  less  than  £670,000  pro- 
moting SlimGard  on  TV  and  in  womens 
magazines  and  sliniming  magazines. 

So  make  sure  you  cut  out  and  send 
off  the  coupon  below  today. 

You  won't  just  be  cashing  in  on  the 
best  slimming  deal  going. 

You'll  be  cashing  in  on  the  biggest 
advertising  campaign  ever  for  a 
^  slimming  product. 


ip  to  io%off" sT>ozei7sumgard. 

PLUS  £10  CASH  FOR  YOURSELF. 


1 


CD2 


Please  send  me  6  dozen  SlimGard,  plus  a 
cheque  for  £10. 

No.  of  outers  of  6  Vanilla 
No.  of  outers  of  6  Strawberry 
No.  of  outers  of  6  Chocolate 


□ 
□ 


□ 

(Fill  in  quantity  of  each  flavour.) 

Please  let  me  have  your  point 
of  sale  material  U 


Chemist  nama 
Address  


Preferred  wholesaler, 


Send  to:  Unipharm  Pharmaceuticals, 
'Copseham!  Copsem  Lane,  Esher,  Surrey. 

end  your  Order  now* 
eals  end  on  April  18thj 


This  young  lady  only  deals  in  millions.  She  is  the  face  of 
new,  improved  Sunsilk  -  the  No.  1  hair  care  range  and  her 
vital  statistics  are  very  attractive! 

•  £2  MILLION  will  be  spent  on  advertising,  commencing 
mid  April. 

•  £3.3  MILLION  will  be  spent  on  promotional  support. 

•  10  MILLION  5p  coupons  will  be  delivered  door-to-door. 

•  £5.3  MILLION  will  ensure  achievement  of  the 
1980  target. 

•  £26  MILLION'S  worth  of  sales. 

Obviously,  the  Sunsilk  Millionairess  has  a  head  for  business. 


Elida  Gibbs  ^  The  brands  that  mean  business 
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C&D  interview! 


Meet  Mr  Alan  Smith— a 
flying  pharmacist 


It  seems  appropriate  that  Mr  Alan  Smith, 
the  Pharmaceutical  Services  Negotiating 
Committee's  chief  executive,  has  won 
awards  for  endurance. 

The  awards,  however,  have  nothing  to 
do  with  stamina  in  the  face  of  Health 
Ministers  but  are  for  flying,  a  hobby  he 
believes  helps  him  cope  with  the  tre- 
mendous pressures  of  his  job. 

In  1973  ihe  came  third  in  the  British 
Light  Aircraft  Club's  foreign  touring 
competition  for  a  solo  flight  to  Malta 
and  two  years  later  won  the  Tiger  Club 
of  Great  Britain's  touring  award  for  a 
trip  to  the  Arctic  Circle.  The  same  year 
he  came  fifth  in  the  'Dawn  to  dusk" 
competition  for  endurance  flying  which 
involved  circumnavigating  147  islands  off 
the  coast  of  England  and  Wales,  a  dis- 
tance of  1,305  miles.  This  took  him  14 
hours  with  the  occasional  -refuelling  stop 
of  no  more  than  30  minutes. 

For  Mr  Smith,  true  relaxation  can 
be  found  way  up  above  the  clouds.  "To 
me  it's  a  definite  safety  valve,  a  means 
of  literally  leaving  my  problems  on  the 
ground,"  he  says.  "Up  there  you're  all 
on  your  own  and  it's  so  relaxing  because 
you  have  many  things  to  keep  you  occu- 
pied, like  trying  not  to  get  lost  and 
keeping  out  of  the  way  of  commercial 
aircraft.  Up  there,  self-survival  comes 
first  and,  of  necessity,  everything  else  has 
to  take  second  place.  If  I  sat  in  a 
deckchair  on  a  beach  my  mind  would 
keep  wandering  back  to  what  was  going 
on  at  the  PSNC." 

Although  he  had  "always  wanted  to 
fly"  he  did  not  take  it  up  until  10 
years  ago. 

"I  played  rugby  until  I  was  35,"  he 
explains.  "Then  I  realised  I  was  getting 

"If  I  sat  in  a  deckchair  on  a  beach 
my  mind  would  keep  wandering 
back  to  what  was  going  on  at  the 
PSNC." 


over  the  hill — I  was  caught  too  often 
by  the  opposing  team — so  I  decided  to 
choose  another  hobby.  Whereas  When  I 
was  younger  I  looked  for  physical  activ- 
ity, now  I  prefer  more  mental  activity. 
I  can  think  of  nothing  better  on  a  murky, 
misty  winter's  day  than  going  up  above 
the  clouds  and  finding  glorious  sunshine." 

His  wife  thinks  he's  crazy.  "She  hates 
flying,"  he  says.  "  To  her  it's  not  so 
much  hell  on  earth  as  hell  in  the  sky." 

However,  she  has  occasionally  been 
bribed  into  the  air  by  the  offer  of  lunch 
jin  Le  Touquet.  One  wonders  how  often 
| the  snails  in  garlic  butter  resurface  on 
!the  return  journey,  but  Mr  Smith  tends 
jto  avoid  aerobatics.  "I  haven't  the  sto- 
mach  for  it,"  he  confesses.  "After  15 
I  minutes  of  loops  and  barrel  rolls  I  feel 
1  [terrible." 


Mr  Smith  flies  two  aircraft,  usually 
a  Cherokee  140  which  is  a  four  seater, 
well  instrumented,  all-weather  aircraft. 
The  other  is  a  23  year  old  Jodel  120 
made  of  wood  and  canvas. 

"That  one  is  for  real  Biggies  flying," 
he  says.  "It's  great  when  the  weather  is 
good  and  you  can  see  for  miles.  But 
there's  no  radio  so  navigation  is  almost 


impossible  in  bad  weather.  The  advantage 
is  that  you  can  land  in  a  short  space 
of  about  500  yards  and  sit  on  deck  until 
the  weather  clears." 

The  Cherokee  is  based  in  Rochester 
and  the  Jodel  at  a  disused  aerodrome 
in  Bucks.  He  owns  the  aircraft  as  part  of 
a  syndicate  which,  for  someone  with 
little  leisure  time,  is  better  than  joining 
a  flying  club  because  the  planes  tend  to 
get  fully  booked  on  fine  weekends.  The 
expense  prohibits  most  people  from  run- 
ning their  own  aircraft. 

Flying  is  often  considered  to  be  a 
rich  man's  hobby,  conjuring  up  a  jet- 
set  image  Of  opulent  weekends  in  Aca- 
pulco.  But  Mr  Smith  calculates  that  from 
where  he  lives  near  Aylesbury  a  day  out 
in  Le  Touquet  costs  little  more  than 
a  trip  to  the  coast  by  car,  and  has  all 
the  duty  free  benefits.  A  year's  sub- 
scription to  a  clu'b  costs  about  £35  and 
hiring  an  aircraft  varies  from  £18  to 
£36  an  hour,  a  cost  which  can  be  shared 
between  several  people. 

For  flying  in  other  European  countries 
you  must  file  a  flight  plan  with  the  air 
traffic  controllers  to  say  exactly  where 
you  are  going.  You  also  have  to  clear 
Customs  but  can  then  usually  fly  on 
to  any  smaller  airstrip.  If  you  are  not 
Continued  on  p484 
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Continued  from  p483 

at  your  destination  within  an  hour  of 
your  estimated  time  of  arrival  you  have 
to  file  your  "endurance,"  that  is,  how 
mucb  fuel  you  have  deft  and  how  long 
it  will  last.  If  you  have  still  not 
arrived  at  your  stated  destination  after 
this  time,  the  rescue  squad  is  called  out. 

"It's  vital  to  notify  the  airport  if  you 
have  landed  in  Farmer  Giles'  field  in- 
stead of  the  destination  on  your  flight 
plan,"  Mr  Smith  warns.  "It  can  cost 
thousands  of  pounds  to  search  for  people, 
so  you're  really  in  the  cart  if  the  Chan- 
nel shipping  has  been  alerted,  the  heli- 
copters have  turned  out  and  you're  sit- 
ting in  some  French  restaurant  some- 
where, knocking  back  the  vino." 

"It's  vital  to  notify  the  airport  if 
you  have  landed  in  Farmer  Giles' 
field  instead  of  the  destination  on 
your  flight  plan." 

Although  he  has  never  had  to  call 
out  the  rescue  squad,  he  has  had  a 
couple  of  hair-raising  experiences.  One 
was  when  he  was  taking  off  in  the  Jodel 
at  Goodwood  racecourse  and  a  sudden 
gust  of  wind  made  his  wheels  catch  a 
runway  marker  which  span  up  and  tore 
the  wing  canvas.  By  then,  he  was  com- 
mitted to  take-off  but — canvas  flapping 
— he  was  forced  to  make  an  emergency 
landing  as  soon  as  he  could. 

"I  could  see  the  blood  waggons  lining 
up  on  either  side  of  the  track,"  he  re- 
members. "When  I  landed  I  flung  open 
the  cockpit,  ran  as  quickly  as  I  could 
away  from  the  plane  and  threw  myself 
face  downwards  on  the  ground  waiting 
for  the  explosion."  Nothing  happened. 
"I  felt  I  rather  over-reacted,"  he  says. 

He  then  patched  up  the  split  with 
Elastoplast  and  flew  back  to  London. 

In  retrospect,  Mr  Smith  says  one  of 
his  most  enjoyable  trips  was  his  first  solo 
flight,  although  at  the  time  he  was  far 
too  terrified  to  appreciate  it.  Another 


highlight  was  his  journey  to  the  Arctic 
Circle,  during  which  he  touched  down 
at  an  American  Phantom  fighter  base  in 
Bodo,  Norway. 

"I  was  full  of  admiration  for  the 
American  pilots — they  go  at  such  a 
speed — but  they  were  amazed  that  I 
had  come  all  the  way  from  England  on 
my  own.  So  we  had  a  night  on  the 
town  and  formed  the  Bodo  mutual  ad- 
miration society." 

The  compass  dip  in  the  Arctic  Circle 
meant  he  bad  to  rely  on  other  forms  of 
navigation,  but  Mr  Smith  felt  it  was 
much  easier  for  him,  chugging  around 
the  mountain  tops  in  his  Cherokee,  than 
for  the  Americans  who  had  to  avoid 
kami-kazi  dives  into  the  fjord  at  twice 
the  speed  of  sound. 

Before  he  joined  the  PSNC  Mr  Smith 
used  to  fly  at  least  an  hour  every  week. 
Now  he  flies  about  18  hours  a  year — 
"which  is  nowhere  near  as  much  as  I'd 
like."  Clubs  insist  on  an  hour  a  month 
flying  practice,  although  the  statutory 
requirement  for  a  pilot's  licence  is  only 
five  hours  a  year.  Mr  Smith's  17  year  old 
son  is  also  keen  on  the  sport  and  wants 
to  be  a  pilot:  "I  think  my  proudest 
moment  was  standing  on  the  terrace 
watching  him  go  solo  for  the  first  time." 

Flying  is  more  difficult  than  driving  a 
car  because  any  action  has  two  or  three 


effects.  For  example,  in  a  car,  pressin 
the  accelerator  just  makes  the  car  g 
faster  whereas,  in  an  aircraft,  pushing  th 
throttle  not  only  increases  the  speed  bv. 
also  makes  the  propeller  go  round  mor 
quickly  so  that  the  aircraft  veers  t 
the  right.  And  increasing  the  speed  makej 
the  plane  go  higher. 

Most  of  the  work  of  navigational  fl>| 
ing  is  on  the  ground,  planning  routeH 
and  checking  equipment.  Mr  Smith  beB 
lieves  pharmacists  are  ideally  suited  foB 
these  activities:    "Flying  sounds  bravB 
and  debonair  but  90  per  cent  is  preB 
paration.   I  have  to  make   37  checkB 
before  I  even  taxi  along  the  runwa>B 
Pharmacists  are  trained  to  be  cautiouB 
and  pay   this   meticulous   attention  tir 
detail.  I  don't  find  it  a  chore   at  all 
because  the  preparation  is  fun  in  itsel 
and  it  makes  the  flight  that  much  mon 
relaxed  when  you  know  everything  wil 
be  fine  on  take  off. 

"It's  a  good  idea  to  start  flying  late, 
in  life  when  you  have  got  rid  of  som< 
of  the  recklessness  of  youth  and  can  ge 
satisfaction  from  doing  things  safely 
When  you  get  older  maybe  you  realist 
that  you  have  not  quite  so  much  lift 
left  and  so  you  must  hang  on  to  it 
They  say  there's  no  such  thing  as  ar 
old,  bold  pilot  ...  I  just  want  to  bt 
an  old  one." 


The  aircraft  Mr  Smith  flew  solo  to  Malta  (Photos  on  this  page  by  Dick  Wallis) 
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Since  Casio  have  introduced  time 
functions  into  their  selective  range  of 
electronic  cash  registers,  security  has 
been  increased  many  times  over. 

Timed  sales  receipts  show  time  of 
purchase  printed  in  digital  format  as 
deterrent  against  shoplifters. 

Timed  audit  records  allow  closer 
supervision,  monitoring  of  opening 
and  closing  times,  and  controlled 
results  reportage. 

Timed  interval  reports  record  printed 
by-the-hour  reports  on  customer  traffic 
for  staffing  levels,  opening  hours, 
productivity  fluctuations. 

Timed  alerts  give  pre-set  audible 
warning  on  timing  of  cash-lifts,  banking 
routines,  shift  changes,  Happy  Hours, 
special  promotions. 

Date  and  Time  change.  Once  set,  date 
and  time  automatically  change  on 
receipts  and  audit  records.  Even  in  leap 
years -even  after  weekend  switch  offs. 

Overflow  system.  On  certain  models,  a 
discreet  at-a-glance  signal  when  any 
attempt  to  falsify  results  may  have 
been  made. 

Time  display.  On  the  button  visual 
display  of  time  for  customer,  staff  and 
management  convenience. 


There's  a  Casio  cash  register  to  suit  every  size  of  business-and  for 
value  and  reliability  you'll  find  Casio  hard  to  beat.  And  when  you  take 
nto  consideration  the  added  benefits  of  timed  security  and  simplicity 
of  operation,  Casio  now  has  to  be  the  name  for  cash  registers-as  it 
already  is  for  calculators  and  digital  watches. 
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More  information  please  LJ 
I     A  demonstration  please  D 

8  Name 

.     Co/Firm  . 

I     Address  « 

i                                   Tel.No.  s 

I     To:  Casio  Electronics  Co.  Ltd., 
I     28  Scrutton  Street,  London  EC2A  4TY. 

4CD  6 

Chemist  &  Druggist  485 


LETTERS 


Cosmetics:  the  NPA's 
experience 

Your  contributor,  Mr  Cl'ive  Caplan,  is  to 
be  congratulated  on  his  hard-hitting 
article  about  his  experiences  as  a  pro- 
prietor pharmacist  with  cosmetic  manu- 
facturers during  1979  (C&D  March  1). 

Most  of  the  points  he  relates  we  can 
echo  from  our  own  knowledge  of  the 
products  and  companies  he  mentions  sup- 
ported by  the  regular  reports  of  a  similar 
kind  we  receive  from  NPA  members. 
These  greatly  assist  the  members  of  our 
Board  of  Management  (who  themselves 
have  similar  experiences)  to  keep  abreast 
of  market  changes  and  to  take  action 
on  the  more  serious  criticisms.  For  ex- 
ample, we  will  shortly  be  meeting 
Rubinstein  to  discuss  the  future  of  Ru- 
binstein and  Coty  cosmetics. 

However,  we  doubt  whether  there 
would  be  much  enthusiasm  for  the  joint 
meetings  suggested  by  Mr  Caplan  of 
senior  managers  of  the  different  cosmetic 
companies,  although  it  is  an  interesting 
possibility  to  discuss  with  our  various 
cosmetic  contracts.  Your  readers  will 
know  from  our  monthly  Press  reports 
that  it  is  our  current  policy  to  arrange 
public  meetings  between  NPA  members 
and  leading  cosmetic  companies.  The 
next  series  is  likely  to  be  with  Max 
Factor  and  we  have  learnt  from  our 
previous  experiences  of  such  meetings 
that  the  presentation  content  must  be 
carefully  agreed  beforehand. 

A  lean  time 

In  general  we  find  that  the  cosmetics 
and  fragrance  industries  are  going 
through  a  lean  time.  The  overall  market 
is  falling  and  Avon  has  increased  its 
share  in  some  of  the  more  important 
areas.  The  market  is  also  becoming  more 
fragmented  by  the  entry  of  chains  and 
supermarkets  with  their  own  brands. 
Despite  this,  we  believe  that  most  NPA 
members  can  still  sell  cosmetics  profi- 
tably provided  they  do  so  carefully. 

Too  many  members  still  try  to  stock 
too  many  ranges,  although  some  of  the 


companies  are  dealing  with  this  problem 
themselves  by  closing  uneconomic  ac- 
counts. It  is  difficult  for  us  to  object  to 
this  type  of  closure  unless  it  is  not  done 
in  a  "gentlemanly"  fashion  and  full 
credit  given  for  returned  stock,  or  the 
account  has  become  uneconomic  be- 
cause of  poor  service  from  the  company. 
We  believe  that  cosmetic  companies 
should  concentrate  on  chemists  much 
more  than  they  have  in  the  past  because 
many  of  the  department  store  accounts 
can  make  very  little  profit  for  the  manu- 
facturers, bearing  in  mind  the  high 
overheads  and  the  need  for  a  constant 
supply  of  highly  trained  "consultants". 
Indeed,  we  believe  that  many  "consultant 
store"  accounts  are  loss  makers;  the 
companies  are  there  because  they  wish 
to  be  seen  alongside  the  others. 

Monopoly  danger 

It  is  easy  to  understand  why  the  cos- 
metic companies  succumb  to  the  tempta- 
tion to  provide  Boots  with  so  many 
exclusive  promotions  and  first  choice  of 
any  special  deal  that  is  going.  But  there 
is  always  a  danger  that  this  will  result 
in  a  Boots  monopoly.  We  cannot  believe 
that  the  cosmetic  houses  wish  to  be  com- 
pletely in  the  hands  of  one  company, 
especially  when  that  company  also  hap- 
pens to  be  a  major  competitor  with  its 
own-brand  products. 

The  key  to  the  successful  selling  of 
cosmetics  is  sound  merchandising.  We 
intend  this  to  be  a  major  part  of  the 
content  of  our  projected  programme  of 
assistants'  training  for  the  future;  as  a 
start,  one  or  two  pilot  courses  will  be 
run  later  this  year. 

We  too  are  very  concerned  about  the 
availability  of  "exclusive"  cosmetics  and 
perfumes  through  "swag  merchants"  and 
cash-and-carry  warehouses.  We  never 
lose  an  opportunity  of  raising  this  matter 
at  the  highest  level  with  the  companies 
concerned,  although  they  are  invariably 
at  pains  to  impress  upon  us  the  difficul- 
ties of  maintaining  distribution  security. 
Regrettably,  we  live  in  something  of  a 
glass-house  as  some  of  the  "swag"  is 
supplied  to  the  trade  by  our  own  mem- 
bers. This  we  deprecate. 

Incidentally,  we  were  surprised  at  the 
omission  of  Vichy  from  Mr  Caplan's 
review.  This  is  a  European  skin-care 


house  with  an  unblemished  chemist-only 
policy  and  one  which  has  recently  taken 
on  board  a  whole  package  of  NPA  sug- 
gestions for  improving  its  service  and 
terms  for  UK  chemists. 
J.  A.  Goulding 
Press  Officer 

National  Pharmaceutical  Association 
St  Albans,  Herts 


Price  timing 


For  how  much  longer  do  we  have  to 
accept  the  untimely  price  increases  of 
"ethical"  preparations  so  inconsiderately 
arranged  by  manufacturers  to  take 
place  after  the  eighth  day  of  the  month, 

This  month  we  have  Reckitt  &  Colman 
increases  from  March  10  and  May  & 
Baker  from  March  8.  I  was  under  the 
impression  that  all  manufacturers  were 
aware  that  we  will  not  be  remunerated 
satisfactorily  if  increases  are  made  after 
the  eighth  day  of  the  month. 

May  I  also  endorse  the  remarks  made 
by  Mr  Gartside  of  Llanberis  regarding  L, 
Rowland  &  Co.  Neither  of  us  arej 
directors  or  have  any  interest  ir 
Rowlands,  but  I  too  can  tell  stories) 
about  the  firm — for  example,  the  time 
the  sprightly  principal  offered  to  meet  me 
half-way  with  a  catheter  on  a  Fridaj 
night. 

On  another  occasion,  a  Bank  Holiday! 
we  had  a  request  for  a  somewhat  rare! 
drug  required  urgently  for  a  customer'!!! 
relative  in  Greece  who  was  dying.  OrF 
phoning  the  late  W.  M.  Jones,  chiel 
pharmacy  superintendent,  he  insisted  orl 
going  into  the  warehouse  to  find  out 
whether  the  item  was  in  stock.  1 
wasn't,  so  he  phoned  ICI  on  an  emer- 
gency number  to  confirm  that  the  drud 
was  available  and  a  van  was  dispatehecj 
to  ICI  on  the  Tuesday.  My  customei 
went  to  Wrexham  to  await  the  arriva 
of  the  drug  which  was  then  carefull 
packed  up;  my  customer  proceeded 
Manchester  Airport  to  fly  the  medicine 
out  to  Greece.  Many  letters  of  gratitude 
were  written  by  relatives,  etc,  but 
L.  Rowland  &  Co  could  say  was  "al 
part  of  the  service — glad  to  have  beeT 
of  assistance".  I  must  add  that  the  even 
did  not  happen  before  the  war  but 

Continued  opposit 


Little  teeth  need  care  and  protection.  The  care  and 
protection  that  only  Dentinox  fluoride  toothpaste  can 
give.  Gentle,  fruit  flavoured  Dentinox  contains  no  harsh 
abrasives  or  sugar,  and  its  so  mild  it  can  be  swallowed 
with  safety.  A  message  that  mothers  everywhere 
wi!!  be  reading  in  advertisements  in  the  Mother  press. 


RECOMMEND  DENTINOX  FLUORIDE  TOOTHPASTE 


Dendron  Ltd., 
94  Rickmansworth 
Road,  Watford,  Herts 
WD1  7JJ.  Tel  (0923)  29251. 

CARE  FOR  THOSE  DELICATE  MILK  TEETH. 
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Another  poser? 


No.  of  days  treatment 
^JB  Ensure  dose  is  stated. 


NP 


Our  northern  subscriber  admitted  that  the 
prescription  above  was  hardly  a  fair  one. 
The  answer  in  fact  lies  below. 


No.  of  days  treatment 
NB  Ensure  dose  is  stated 

NP 

/ 

Price  timing 

Concluded  from  opposite 

matter  of  about  three  years  ago;  it 
\  would  be  repeated  were  it  necessary. 

I  do  not  regard  the  situation  of  R. 
Rowland  having  retail  shops  as  being 
obnoxious.  I  too  think  it  helps  with 
problems  especially  when  the  present 
pharmacy  superintendent  was  formerly 
a  manager  of  their  prestigious  "High 
Street"  shop. 
Paul  A.  Roberts 
Conwy,  Gwynedd 

Banging  the  drum 

The  Pharmaceutical  Services  Negotiat- 
jing  Committee  is  surely  to  be 
[congratulated  on  its  appointment  of  a 
[dynamic  PR  consultant. 

But  isn't  it  time  for  one  person  to 
[bang   the   drum   from  Rickmansworth 
[to    London     for    the     profession  in 
[general? 
-ogo 


IPOST  SCRIPTS 

Up  in  the  air  at  PAGB 

Mr  Tony  Fucll.  secretary.  Proprietary 
Association  of  Great  Britain,  caused  his 
colleagues  some  amusement  this  week 
when  he  was  reported  in  the  London 
Evening  News  as  saying.  "T  am  a  phar- 
macist. I  do  a  boring  job  in  the  City". 

The  quote  appeared  in  an  article  on 
hang-gliding  in  the  South  Downs. 
Mr  Fuell  has  enjoyed  the  sport  for  the 
:>ast  five  years  and  is  chairman  of  the 
Southern  Hang-Gliding  Club.  The  re- 
mainder of  his  quote  was:  "At  weekends 
[  come  up  here  and  step  off  the  edge  of 
he  Downs  and  I'm  flying  like  a  bird. 
The  sensation  is  incredible". 

Mr  Fuell  told  C&D  that  he  had  tried 
o  explain  he  was  not  a  pharmacist  who 
'worked  in  a  chemist's"  and  had  men- 
ioned  he  got  bored  describing  what  a 
rade  association  was. 

As  Mr  Philip  Paul,  the  Pharmaceutical 
society's  director  of  public  relations 
ays  (last  week,  p449) :  "Trust  the  media." 
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Opportunities 
in  medicines 

Information  Research  Ltd  are  soon  to 
publish  a  study  on  "Opportunities  for 
pharmaceuticals  in  the  developing  world 
over  the  next  20  years". 

The  report  considers  the  relative  im- 
portance of  the  factors  influencing  the 
use  of  pharmaceuticals  in  various  coun- 
tries and  predicts  the  size  of  future 
demand  for  each  major  product  group 
over  the  next  two  decades.  It  outlines 
the  various  health  care  plans  of  develop- 
ing countries,  and  their  future  require- 
ments are  considered  in  a  worldwide 
context.  Guidelines  for  the  successful 
marketing  of  pharmaceuticals  in  these 
countries  are  outlined  and  the  report 
identifies  specific  opportunities  for  phar- 
maceutical suppliers. 

The  report  is  due  to  be  published  at 
the  end  of  May  (price  £130).  Details 


from  Information  Research  Limited, 
Bond  Street  House,  14  Clifford  Street, 
London  W1X  IRE. 


POST  haste 
with  cash 


A  nationwide  Point  of  Sales  Terminal 
(POST)  scheme  which  would  connect  all 
retailers  and  other  industrial  and  com- 
mercial customers  to  clearing  bank  bran- 
ches, enabling  payments  from  personal 
accounts  into  those  of  retail  stores  to  be 
made  at  the  touch  of  a  button  is  stated 
to  have  reached  "an  advanced  stage". 
Agreement  on  the  system  which  could 
be  used  is  said  to  be  "well  advanced", 
but  no  decision  has  yet  been  taken. 

This  insight  was  given  at  a  Monte 
Carlo  banking  conference  by  Mr  R. 
Amos,  Lloyds  Bank  assistant  chief 
general  manager,  who  forecast  that 
POST  would  bring  about  "a  radical 
change  in  the  role  of  the  credit  card". 


Stock  up  now  with 
NEW  OPAZIMES 


Soon,  everyone  will  be  asking  for  new  OPAZIMES,  Kaolin  and  Morphine  in 
tablet  form. 

Because  OPAZIMES  are  so  easy  to  slip  into  a  holiday  bag,  or  keep  in  the 
medicine  cabinet. 

And  because  OPAZIMES  are  backed  by  a  big  national  advertising 
campaign. 

So  ask  your  Wigglesworth  Representative  about  the  OPAZIMES  special 
bonus! 
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WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  BL5  3SL.  Telephone:  0942  811567 

A  member  of  the  WILLOWS  FRANCIS  CROUP 
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British  Society  for  the  History  of  Pharmacy 


Research  heritage  of 
Henry  Wellcome 


The  founders  of  Burroughs  Wellcome 
&  Co  could  justly  claim  to  have  been 
the  architects  of  modern  pharmaceutical 
manufacturing  and  pharmaceutical  prac- 
tice in  the  UK.  That  view  was  expressed 
by  Dr  J.  R.  Vane,  group  research  and 
development  director,  Wellcome  Founda- 
tion Ltd,  when  giving  the  Third  Founda- 
tion Lecture  of  the  British  Society  for 
the  History  of  Pharmacy  at  the  Pharma- 
ceutical Society's  House  on  March  13. 

As  at  previous  Foundation  Lectures 
there  was  a  maximum  capacity  audience 
and  again  the  lecture  was  sponsored  by 
E.  R.  Squibb  &  Sons  Ltd. 

The  president  of  BSHP,  Miss  D.  A. 
H utton,  introduced  Dr  Vane  who  had 
chosen  the  appropriate  title  "The  research 
heritage  of  Henry  Wellcome,"  for  this  is 
the  centennial  year  for  the  Wellcome 
Foundation.  Dr  Vane  said  that  Silas 
Burroughs  and  Henry  Wellcome,  both 
graduates  of  the  Philadelphia  College  of 
Pharmacy,  introduced  to  Britain  products 
of  a  US  advancing  technology — tablets 
of  precise  dosage  and  gelatine-coated 
capsules.  These  were  to  have  as  profound 
an  effect  on  the  era  of  the  pill,  potion 
and  pestle  as  the  micro-chip  is  making 
in  electronics  today. 

Burroughs'  partner 

Burroughs  was  the  first  to  arrive  in 
London,  in  1878,  representing  John 
Wyeth  &  Brother.  He  terminated  the 
appointment  the  following  year  to  start 
his  A'n  business  as  sole  agent  for  Wyeth. 
Ti  -xpand  his  range  of  products, 
Bi>  ughs  sought  a  partner  who  could 
introduce  new  agency  work.  He  found 
the  man  in  Henry  Wellcome,  who  had 
established  h'  -elf  as  the  most  successful 
representative  _>f  McKesson  &  Robbins, 
the  largest  American  wholesale  drug 
house.  The  partnership  was  signed  in 
London  on  September  27,  1880. 

Burroughs  brought  to  the  business  a 
Hair  for  salesmanship  and  a  restless 
desire  for  travel  that  were  harnessed  to 
establish  agencies  and  business  not  only 
in  Europe  but  also  in  extensive  tours  of 
the  Middle  East,  India  and  Australasia. 

Wellcome  contributed  richer  and 
varied  talents,  and  first  con-  -ntrated  his 
scientific  attention  on  pc  acting  the 
tablet,  recruiting  skilled  ...igineers  to 
devise  machinery  for  the  production  of 
compressed  products  to  an  unprecenden- 
ted  standard  of  precision  and  consis- 
tency. Tn  1884  Wellcome  personally 
coined  the  word  "Tabloid",  a  combina- 
tion of  "tablet"  and  "alkaloid",  and 
registered  it  as  a  brand  name. 

By  the  time  Burroughs  died,  prema- 
turely, in  1895,  the  firm  had  proved 
singularly  fruitful.  Now,  as  the  one-man 
owner  of  the  company,  Wellcome  began 
to  give  expression  to  the  vision  which 


guided  him  in  founding  his  many  re- 
search undertakings.  In  1894  he  had 
already  founded  the  Wellcome  Physio- 
logical Research  Laboratories  with  the 
practical  objective  of  producing  large 
quantities  of  diphtheria  antiserum. 

Two  years  later  the  Wellcome  Chemi- 
cal Research  Laboratories  were  opened 
with  Dr  Frederick  Belding  Power  as 
its  director.  In  1901  Wellcome  assured 
the  research  future  of  the  physiological 
laboratories  by  obtaining,  in  the  face  of 
fierce  opposition  from  the  Royal  Colleges 
of  Physicians  and  Surgeons,  registration 
of  the  premises  in  Brockwell  Hall,  Heme 
Hill,  for  experiments  on  living  animals. 
No  laboratory  attached  to  a  commercial 
firm  had  previously  been  so  registered. 

Scientists  join  Dale 

In  1904.  Wellcome  recruited  Henry 
Dale  to  work  in  (and  soon  to  direct)  the 
physiological  laboratories.  Wellcome's 
policies,  combined  with  Dale's  flair,  soon 
attracted  young  scientists  who  subse- 
quently achieved  international  recogni- 
tion for  their  work.  By  1914,  in  the 
physiological  laboratories  alone,  there 
was  a  team  of  12  exceptionally  gifted 
young  men,  including  A.  J.  Ewins,  J.  H. 
Burn  and  A.  T.  Glenny.  It  was  this  team, 
seven  of  whom  became  Fellows  of  the 
Royal  Society,  which,  together  with 
appointments  in  the  chemical  labora- 
tories, first  raised  Wellcome  research  to 
international  status. 

Dr  Vane  reviewed  some  of  the  funda- 
mental discoveries  concerning  ergot, 
ergotoxine,  histamine,  sympathomimetic 
amines  and  the  Identification  of  acetyl- 
choline in  a  particular  ergot  extract.  In 
1914  Dale  discovered  that  this  substance 
had  both  muscarinic  and  nicotinic  pro- 
perties, by  which  it  stimulated  the  effects 
of  different  groups  of  efferent  nerves.  It 
was  the  first  step  towards  the  building 
over  the  next  two  decades  of  the  modern 
concept  of  the  chemical  transmission  of 
nervous  stimuli  and  the  special  role  of 
acetylcholine  in  this  regard,  a  work 
which  led  to  the  award  of  the  Nobel 
Prize  to  Sir  Henry  Dale  and  Professor 
Loewi  in  1936. 

Dr  J.  W.  Trevan  joined  the  physio- 
logical laboratories  in  1920  and  was  its 
director  1941-53.  He  was  mostly  remem- 
bered for  his  major  contribution  to  bio- 
metrics, but  his  inventiveness  yielded  the 
micrometer  syringe  and  a  simple  but 
highly  accurate  deflection  balance.  He 
was  first  to  demonstrate  the  fundamental 
concept  that  the  penetration  and  hence 
the  action  of  a  drug  depends  largely  on 
state  of  ionisation;  this  was  shown  in 
studies  of  the  relation  of  hydrogen  ion 
concentration  to  the  action  of  local 
anaesthetics. 

Perhaps  the  outstanding  single  piece  of 


Henry  Wellcome 

research  work  from  the  company  in  the 
1920s  and  1930s  was  the  isolation  in 
1929  by  Dr  Sydney  Smith,  working  in 
the  development  laboratories,  of  one  of 
the  glycosides  of  Digitalis  lanata.  It  was, 
said  Dr  Vane,  a  classic  example  of  Well- 
come's philosophy  in  pursuit  of  excel- 
lence— purification,  formulation,  analy- 
tical control  and  precision  of  standardi- 
sation. Fifty  years  later  Lanoxin  digoxin 
remained  the  chosen  digitalis  therapy  in 
a  large  part  of  the  world. 

Another  outstanding  example  of  the 
initiative  of  the  company  was  shown  by 
its  ability  to  manufacture  insulin  on  a 
large  scale  at  Dartford  in  1923,  within  a 
year  of  its  discovery  by  Banting  and  Best 
in  Canada.  This  was  the  first  insulin  to 
be  produced  in  Britain.  Indeed,  Well- 
come had  always  had  a  strong  interest 
in  biologicals  and  it  was  the  demand  for 
diphtheria  antiserum  (first  made  in  a 
stable  of  eight  horses)  that  caused  Well- 
come to  transfer  his  physiological  labora- 
tories out  of  central  London  in  1898  to 
Brockwell  Hall. 

The  opportunities  for  new  ventures 
developed  from  1921,  when  the  physio- 
logical laboratories  had  been  transferred 
from  Brockwell  Hall  to  Langley  Court," 
Beckenham,  Kent,  on  the  outskirts  of 
London.  The  staff  contributed  substantial 
advances  in  vaccine  and  antisera  produc- 
tion and  standardisation  and  in  immuni- 
sation procedures,  both  for  medical  and 
veterinary  purposes. 

Catch-phrases 

Henry  Wellcome  loved  catch-phrases 
such  as  "products  of  quality",  "weapons 
of  precision",  "BP  (British  Pharmaco- 
poeia) or  better",  "beware  of  pirates  and 
copyists".  Yet  few  would  dispute  their 
aptness  or  accuracy  in  the  context  in 
which  he  used  them.  He  aspired  to 
quality  in  everything  he  did  and  expected 
it  from  everyone  else  in  the  company. 

Of  extreme  importance  was  Henry 
Wellcome's  decision  to  place  the  analy- 
tical control  throughout  the  process  of 
manufacture  (from  new  material  to 
finished  product)  outside  the  responsi- 
bility of  the  head  of  production,  which 
meant  that  only  the  chief  analyst  could 
Concluded  on  p490 
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Hygi  HankiesThe  best 
prescription  for  British  noses. 


a  suitable  case 


Ha 


Undetcove^.  -  — 


M--'napre  v  

Topical  advertisements  like  this  are  part  of  a  regular 
campaign  in  the  national  press  to  help  you  maintain  and 
increase  consumer  demand  for  Hygi. 

Daily  Express,  Daily  Mail, 
Evening  Standard,  Evening  News, 
Daily  Telegraph,  The  Sun. 

Both  Hygi  ladies  and  mens  packs  are  presented  in 
attractive  dispensers  for  maximum  shelf  appeal. 

Order  your  stocks  now! 


r  Undercover  ^ 

|  For  further  details  on  how  to  obtain  your  supplies  contact:  | 
Undercover  Products  (International )  Ltd. ,  § 


I  1  Walm  Lane,  London  NW2.  Tel:  01-451 3151. 

|  Name  

Address  


I 

I  Tel.  No. 
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Wellcome's 
heritage 

Continued  from  p488 

release  a  batch  of  any  product  for  sale. 
Dr  Graham  Foster  occupied  that  posi- 
tion with  distinction  for  many  years  at 
Dartford  and  served  on  various  Pharma- 
copoeia and  Pharmaceutical  Codex  com- 
mittees. 

Apart  from  his  laboratories  in  Britain, 
Wellcome  was  also  instrumental  in 
setting  up  laboratories  abroad.  Specia- 
lised laboratories  for  the  study  of 
tropical  medicine  took  shape  from  a 
characteristically  generous  and  practical 
gesture  by  Wellcome  in  1901.  One  of  the 
first  civilians  to  enter  Egypt  in  that  year, 
after  Kitchener's  victorious  reconquest 
of  the  Sudan,  he  saw  the  condition  of 
the  disease-ridden  natives.  His  response 
was  to  offer  to  the  Gordon  Memorial 
College,  Khartoum,  equipment  for 
chemical  and  bacteriological  laboratories 
for  the  study  of  the  prevalent  local 
diseases,  an  offer  which  led  to  the  es- 
tablishment of  the  Wellcome  Tropical 
Research  Laboratories,  Khartoum. 

Floating  laboratory 

To  provide  opportunities  for  more 
extensive  research,  Wellcome  in  1907 
equipped  a  floating  laboratory  in  a  barge 
Which  could  be  towed  behind  a  tug  to 
otherwise  inaccessible  regions  in  the 
upper  reaches  of  the  Nile.  This  new 
laboratory  was  placed  under  the  charge 
of  Dr  Wenyon,  attached  to  Khartoum  as 
travelling  pathologist  and  protozoologist 
from  the  London  School  of  Tropical 
Medicine.  In  1912  Wellcome  handed 
over  the  whole  undertaking  to  the 
Sudanese  Government, "  including  a 
museum  collection  which  had  been  ac- 
cumulated as  a  result  of  work  of  the 
laboratories. 

Dr  Vane  then  reviewed  work  carried 
out  in  the  USA  and  then  dealt  with  the 
research  which  led  to  Daraprim,  Puri- 
nethol,  Zyloric,  Septrin,  Kemadrin  and 
Actifed,  etc. 

On  a  personal  note  Dr  Vane  said  he 
was  invited  to  "join  Wellcome"  as  group 


Foundation  lecturer,  Dr  J.  R.  Vane 

research  and  development  director  in 
1973,  having  spent  some  18  years  in  the 
department  of  pharmacology  at  the 
Royal  College  of  Surgeons  of  England. 

He  continued :  "There,  we  had  been 
fortunate  to  carry  out  some  fundamental 
work  notably  in  the  field  of  prostaglan- 
dins. It  was  in  1971  that  we  discovered 
that  aspirin-like  drugs  inhibited  the  bio- 
synthesis of  prostaglandins  and  I  pro- 
posed this  as  the  mechanism  of  their 
therapeutic  activity.  I  would  not  have 
joined  Wellcome  had  I  not  been  keenly 
aware  of  Henry  Wellcome's  research 
heritage,  kept  alive  by  successive  research 
directors  through  the  years.  This  derived 
from  his  permanent  interest  in  research, 
his  ability  to  fund  it  and  his  long-term 
concept  of  basic  research  outside  of 
academia.  He  had  two  aims,  first  to  add 
to  the  sum  of  scientific  knowledge 
('science  and  industry'  was  his  catch- 
phrase)  and  secondly  to  'invent  and  dis- 
cover new  products  Where  there  is  a 
health  or  market  need.  There  was  also 
'bis  foresight  in  establishing  scientific 
laboratories,  his  determination  to  attract 
the  very  best  researchers  and  the  unique 
structure  which  he  set  up  in  his  will  for 
the  Wellcome  organisation  in  which  all 
of  the  distributed  profits  are  used  by  the 
Wellcome  Trust  for  the  support  of 
medical  research.  Another  important 
catchphrase  of  Henry  Wellcome's  to  the 
scientists  who  work  for  the  Wellcome 
Foundation  is  'freedom  of  research, 
liberty  to  publish'." 


CD  licence  fees 
increase  in  April 

The  Misuse  of  Drugs  (Licence  Fee 
(Amendment)  Regulations  1980  (SI  198 
No  160,  HM  Stationery  Office,  £0.21 
increase  the  fees  for  licences  under  tl 
Misuse  of  Drugs  Act  1971.  The  ne 
fees  come  into  effect  on  April  1. 

The  £150  fee  for  a  licence  authorisir 
production,  supply  and  possession  c 
drugs  specified  in  Schedules  2  or  4  c 
the  Misuse  of  Drugs  Regulations  197 
goes  up  to  £174.  The  £100  fee  increasi 
to  £116,  the  £50  fees  to  £58  and  tt 
£25  fee  to  £29. 

Tariff  formulas 

The  1980  Drug  Tariff,  just  publishei 
includes  the  formulas  to  be  used  whe 
dispensing  adrenaline  cream  ar 
chloramphenicol  cream  if  no  formula  Mi 
been  given  by  the  prescriber. 

An  appendix  summarises  the  endorse 
ments  pharmacist  contractors  shoul 
make  on  prescriptions  for  drugs  ordere 
by  their  official  titles. 

Oral  rehydration 
for  Third  World 

The  large-scale  use  of  ORS  (oral  rehy 
dration  solution)  is  being  advocated  ii 
treatment  programmes  for  diarrhoea 
diseases  in  the  developing  world.  This  i 
a  recommendation  by  a  World  Healtl 
Organisation  expert  committee. 

It  is  estimated  that  up  to  six  millioi 
deaths  each  year,  mainly  children  unde 
five,  are  due  to  acute  diarrhoeal  diseases 
Death  usually  occurs  from  dehydration 
ORS,  which  replaces  water  and  salt  losse 
orally,  has  the  following  formula: 
sodium  chloride  2.5g,  potassium  chloridi 
1.5g,  sodium  bicarbonate  2.5g,  glucosi 
20g  or  sucrose  40g,  dissolved  in  one  litn 
of  water. 

The  sick  intestine  absorbs  salts  bettei 
in  the  presence  of  sugar.  Sodium  bicar 
bonate  is  added  to  counter  acidosis,  anc 
potassium  chloride  given  because  inade 
quate  levels  can  be  dangerous  in  victim; 
of  diarrhoeal  diseases,  who  are  usuall) 
malnourished. 


customers  with  mouth 

ulcers  need 
chemists  with  Medijel 


Medijel.  Soft  pastilles  and  soothing  gel  for  mouth  ulcers. 
Further  information,  including  data  sheets,  is  available  from  Dendron  Ltd., 
94  Rickmansworth  Rd,  Watford,  Herts  WDl  7JJ.  Tel.  (0923)  29251. 
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Products  for  the  care  and  maintenance  of: 
HARD  CONTACT  LENSES 

Liquifilm  Wetting  Solution,  Clean-N-Soak,  LC-65  Cleaning  solution  (1 5  &  60ml), 
Soakare  Soaking  Solution,  Blink-N-Clean,  Total  All  Purpose  Solution  (60  &  1 20ml). 

SOFT  CONTACT  LENSES 

Hydrocare  Soaking  and  Cleaning  Solution  (120  &  240ml),  Hydrocare  Protein  (Enzyme) 
Remover  Tablets  (12  &  24),  Hydrocare  Economy  Pack  (Tablets  &  Solution),  Hydrocare 
ystem  Pack,  Hydrocare  Boiling-Rinsing  Solution  (Allergan  Preserved  Saline  Solution). 

EYE  CARE  PRODUCTS 

|Liquifilm  Tears,  Prefrin  Liquifilm  Eye  Drops. 

iTARTER  PACKS 

lydrocare  Intro  Pack,  for  soft  contact  lenses,  Clean-N-Soakit  Prep  Pack, 
Jlean-N-Stow  Prep  Pack,  System  Pack,  for  hard  contact  lenses. 

Main  distributor  for  pharmaceutical  trade  [Pharmagen]. 


>q|l€RG4N 


Allergan  Limited 
Bourne  House 
Wharf  Lane 
Bourne  End 
Bucks  SL8  5RU 

Tel:  Bourne  End 
(06285)27778 


SALONPAS 


MEDICATED  PLASTER 


® 


SPECIAL  OFFER 

17  OUTERS  AS  1I 

OFFER  CLOSES  30th  APRIL  1980 

1  Outer  of  20  10  pkts  of  20  sheets.  Trade  £9.57  (inc  V. AT.)  Retail  £1 .28pp 
1  Outer  of  10     20  pkts  of  10  sheets.  Trade  £11.97  (inc  V.A.T.)  Retail  £0.80pp 


An  Aid  for  the  relief  of  muscular  aches, 
stiff  shoulder,  lumbago  and  joint  pains  and 
other  minor  muscular  aches  and  pains. 
SALONPAS  comes  in  compact  counter  display  units 
giving  maximum  return  for  minimum  space. 


A  PRACTICAL  AND 
EFFECTIVE  TREATMENT 
FOR  YOUR  CUSTOMERS 
AND 


56; 


PROFIT  FOR  YOU! 


ACTIVE  INGREDIENTS  :  METHYL  SALICYLATE,  MENTHOL,  CAMPHOR,  GLYCOL  SALICYLATE,  THYMOL,  TOCOPHEROL  ACETATE. 

OBTAINABLE  FROM :  A.J.  BOX  AND  DRIVERS  LTD,  32  POWERSCROFT  ROAD, 

SIDCUP,  KENT  DA14  5EG  TEL:  01-300  3377 


Please  supply 


OR  DIRECT  FROM  SALONPAS  (UK)  LTD.  18A  UPPER  TOOTING  ROAD,  S.W.17 
AND  INVOICE  THROUGH  YOUR  WHOLESALER 


OUTERS  OF  SALONPAS  20 
.  OUTERS  OF  SALONPAS  10 


NAME 


ADDRESS  . 


WHOLESALER 
ADDRESS   


ACCOUNTNO 


SIGNATURE 
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In  just  one  day  a  purpose-built  analytical  laboratory  was  delivered  and  installed  at 
May  &  Baker's  pharmaceuticals  plant  in  Dagenham.  Designed  and  built  by  Medical  & 
Scientific  Structures  of  Sittingbourne,  Kent,  the  laboratory  has  244sqm  of  floorspace 
and  was  supplied  with  all  electrical  and  plumbing  services  built  in 


COMPANY  NEWS 

Smith  &  Nephew 
increase  sales 

Preliminary  results  for  'the  year  ended 
December  29,  1979  for  Smith  &  Nephew 
Associated  Companies  Ltd  show  sales  up 
14  per  cent  at  £204.5  million,  operating 
profit  up  by  9  per  cent  at  £24. 2m, 
and  profit  before  'tax  at  £22. 2m,  up  5 
per  cent. 

A  final  dividend  of  2.4p  per  lOp  share 
is  recommended,  making  a  total  dividend 
of  3.65p,  an  increase  of  34.4  per  cent. 

Analyses  of  1979  trading  shows  a 
medical  care  and  health  profit  increase 
of  15.6  per  cent,  personal  hygiene  up 
10.9  per  cent,  hut  toiletries  and  cosmetics 
were  down  51.6  per  cent. 

In  July  1979  the  whole  of  the  issued 
share  capital  of  Anchor  Continental  Inc 
(USA)  was  acquired  for  the  equivalent 
of  £8m  cash.  Anchor's  results  for  the 
six  months  to  December  29,  1979 
were:  Sales  £8,686,000  and  profit  before 
tax  £653,000. 

The  comparable  cost  of  financing  the 
acquisition  after  tax  relief  was  £357,000. 
The  assets  of  Anchor  were  revalued  as 
at  December  29,  1979,  and  are  £7,077,000. 

Increased  volume 
for  Kodak 

Sales  and  earnings  by  Kodak  Ltd 
reached  record  levels  in  1979,  the  com- 
pany has  reported.  At  £285  million,  sales 
by  Kodak  Ltd  and  its  subsidiaries  were 
13  per  cent  up  on  1978,  mainly  due  to 
increased  volume. 

Sales  within  the  UK,  at  £176m, 
were  12  per  cent  higher  than  1978.  Ex- 
port sales  rose  by  15  per  cent  to  £109m, 


despite  lower  prices  necessitated  by  the 
strengthening  of  sterling.  Net  earnings 
rose  by  14  per  cent  to  £20. 2m. 

Dividends  amounting  to  £8. 5m  have 
been  declared  and  paid.  After  allowing 
for  the  minority  interests  in  subsidiary 
companies,  this  leaves  a  balance  of  net 
earnings  of  £1 1 .4m  which  has  been  re- 
tained for  use  in  the  business. 

Expenditure  on  capital  projects 
totalled  £17m,  against  which  it  is 
estimated  that  Government  regional 
development  grants,  totalling  £1.4m, 
will  be  received.  This  compares  with 
£16m  spent  on  capital  projects  in  1978. 
Capital  expenditure  of  £23m  has  been 
earmarked  for  1980. 


Research  jobs  cut 

Reckitt  and  Colman  Pharmaceutical 
Division  are  cutting  118  jobs  in  research 
and  development. 

The  cuts  are  part  of  a  business  restruc- 
ture aimed  at  making  economies  in  their ' 
weaker  research  areas.  Economies  are 
necessary  because  of  the  increased  cost 
of  meeting  international  regulations  in 
registering  drugs,  said  a  company  spokes- 
man. 

Although  118  jobs  are  to  be  lost,  the 
actual  number  of  redundancies  is  not  yet 
known  as  some  people  may  be  trans- 
ferred within  the  company.  Redundancies  i 
are  planned  for  the  end  of  June. 

A  two-day  strike  involving  over  1,000  ' 
ASTMS  members  took  place  last  week  1 
in  protest  at  the  timing  of  the  announce-  I 
ment.  The  unions  wanted  to  discuss  the  1 
need  for  redundancies  and  the  positions  1 
involved  before  any  possible  redundancy  I 
warnings  were  made.  Consultations  are  I 
now  taking  place. 

Bibby  profit  boom 

Record  profits  for  the  fourth  successive  . 
year,  with  a  higher  dividend  total  for 
1979,  are  announced  by  J  Bibby  &  Sons 
Ltd.  During  the  year  ended  December 
29,  1979,  Group  pre-tax  profits  rose  by 
15  per  cent  from  £8,400,000  to  £9,705,000  j 
on  the  back  of  a  12.6  per  cent  increase 
in  turnover  to  £188m. 

Mr  Leslie  Young,  chairman,  notes 
that  1980  started  with  two  important 
events  to  ensure  Bibby's  continued 
profitable  future.  He  says:  "Early  in 
January  we  were  successful  in  acquiring 
the  60  per  cent  equity  in  Sterilin  Ltd  not 
already  owned,  and  earlier  this  month 
we  sold  Henry  Cooke  Converters  Ltd,  | 
which  had  consistently  failed  to  achieve 
our  profit  targets." 

More  company  news  on  p494 


Long  term  chemicals 

Despite  some  construction  and  planning 
delays,  the  UK  chemical  industry  re- 
mained the  biggest  investor  in  British 
industry  last  year,  spending  £1,090  mil- 
lion on  new  and  replacement  plant.  This 
was  oniy  marginally  (1  per  cent)  below 
the  1978  record  figure  of  £1,097  million, 
although  in  "constant  price"  terms  it  was 
10  per  cent  down. 

Introducing  the  industry's  annual  sur- 
vey of  investment  intentions  in  London 
on  March  13,  Mr  Bernard  White, 
Economics  Committee  chairman  of  the 
Chemical  Industries  Association,  said:, 
"This  massive  investment,  over  the  late 
70s  and  forecast  for  the  80s,  represents 
a  surprisingly  bright  picture,  at  least  in 
the  context  of  the  serious  economic  prob- 
lems of  the  present  time,  within  the  UK 
and  worldwide". 

The  CIA  study  indicates  that  the 
chemical  industry  intends  to  increase 
further  its  cash  spending  on  new  plant, 
rising  to  £l,232m  in  1982.  inflation  is 
expected  to  decrease  substantially  the 
value  of  this  investment,  however.  As  an 


investment  'bright' 

example,  this  1982  money  is  expected  to 
buy  30  per  cent  less  plant  than  was 
bought  for  £l,097m  in  1978. 

Mr  White  said  that,  even  with  some 
slowing-down  in  investment,  the  UK  in- 
dustry is  likely  to  show  a  marked  in- 
crease in   spare  capacity. 

"Our  share  of  EEC  total  investment 
(24  per  cent)  continues  to  be  at  a  higher 
level  than  our  share  of  chemical  industry 
turnover  (or  of  national  GDP)  indicating 
that  we  are  firmly  headed  towards  in- 
creasing our  share  of  chemical  industry 
activity  within  the  EEC",  he  said. 

"Thus,  despite  the  apparent  check  on 
investment  growth  within  the  UK 
chemical  industry,  we  are  in  fact  still 
undertaking  an  ambitious  programme  of 
expenditure,  apparently  based  on  much 
better  overall  UK  prospects  for  the  80s 
than  at  present  seem  assured.  We  must 
hope  that  everyone  else  on  whom  the 
improvement  in  our  national  economic 
performance  depends  will  make  their 
contribution  so  that  our  own  investment 
expenditure  will  not  be  wasted". 
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Selflok  Shoplan  Units 

Can  you  dispense 
with  them? 

You  certainly  can't  do  without  their  smart  clean 
lines  that  say  so  much  about  your  pharmacy  and  the  way 
you  run  it.  Nor  Without  their  tremendous  versatility  and 
trouble-free  life. 

You'll  enjoy  Selflok's  good  old  fashioned  service 
too,  and  together  with  modern  expert  planning  and 
design,  prompt  delivery,  and  installation  experts  at  your 
beck  and  call,  you  can  be  sure  of  complete  satisfaction. 

You'll  like  the  Selflok  range  too,  with  it's  Wall 
Shelving  -  Gondolas  -  Storage  Units  -  Binning  and  , 
Basket  Display  -  Perfumery  and  Cosmetic  Units  -  J 
Window  Fittings  -  Showcases  etc.,  and  -  yes  even  a  A 
complete  range  of  Dispensery  Units  -  and  we  make  ^fl 
'specials'  too. 

So  you  see,  you  can't  dispense  with  Selflok.  ^m1 
But  then  again,  you  can!  A I 

Selflok  Shoplan  Limited,  Auckland  House,  M 
81  Farleigh  Road,  Warlingham,  Surrey  CR3  9EJ  W 
Telephone:  Upper  Warlingham  (088  32)  2151. 
Regional  Offices  in  Midlands  and  the  North.  S 


Rapid  relief 
torn  the  misery 

of  Otitis  Media 


Otitis  Media,  especially 
in  children,  demands  fast, 
effective  relief  of  pain. 

Auralgicin  Ear  Drops  contain: 

*  A  fast  acting  analgesic 

*  A  decongestant 

*  An  antiseptic 

Auralgicin  brings  immediate 
comfort  to  the  sufferer  in  acute  and 
sub-acute  Otitis  Media.  You  may 
safely  recommend  its  use  in 
conjunction  with  prescribed 
systemic  antibiotics. 


Auralgicin 

Benzocaine.  Ephed.  Hydrochlor.  Phenazone.  Chlorbutol. 
Potassium  Hydroxyquinoline  Sulphate.  Glycerol. 


ARSONS 


Further  information  available  from:  Fisons  Limited, 
Pharmaceutical  Division,  12  Derby  Road,  Loughborough, 
Leicestershire,  LEU  OBB.  ®Registered  Trade  Mark. 


SELFLOK 


I  would  like  to  know  more  about  j] 
Selflok  Shoplan  range  of  fittings. 


Name  .. 
Position 


Company 
Address   


Godkins  Chemist,  Tunbridge  Wells. 


Peter  Marriott,  Liverpool 


Creating  the  right  image  creates  sales. 


Chemists  and  chemists 
shops.  Or  rather  businessmen 
and  pharmacies. 

Like  so  many  others,  the 
companies  you  see  here 
wanted  to  change  or  create  an 
image  and  they  knew  that  the 
fully  integrated  service 
provided  by  Dollar  Rae  would 
produce  what  they  needed. 

A  new  concept  in  attitude, 
appearance  and  merchandise 
presentation  all  consistent  with 
their  marketing  aims. 
A  concept  that  produced 
increased  sales. 

From  initial  contact, 
market  definition, 
merchandise  analysis,  store 
planning,  creative  design 
involving  shopfront,  colour 
schemes,  lighting  and  graphics 
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to  final  installation  and 
execution — Dollar  Rae's 
Consultants  have  an  expertise 
that  has  been  built  up  over  a 
long  period  of  time  with  many 
success  stories  to  prove  the 
outcome. 

Are  you  a  chemist,  or  a 
businessman  determined  to 
succeed? 

For  further  information  and 
a  copy  of  our  brochure,  simply 
complete  the  coupon  and  send  it 
off  to  us. 


Bliss  Chemist,  London  NW6 


Telephone  (H I  -649  933 l  Telex  779394 
Represented  throughout  the  United  Kingdo 


Dollar  Rae,  Freepost,  Glasgow  G41 1BR 
Name  


CD2/80I 


Company. 
Address  _ 


Telephone  No. 
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COMPANY  NEWS 

Continued  from  p492 

Philips  reorganise 
management  team 

Philips  small  appliance  division  has 
completed  a  management  reorganisation 
designed  to  consolidate  the  present  mar- 
ket position  and  to  prepare  for  further 
expansion  in  the  1980s. 

Mr  Jim  Carmichael,  the  divisional 
director  for  the  past  two  years,  is  re- 
turning to  his  native  Australia  to  take 
up  a  new  appointment  for  the  Philips 
group.  He  is  succeeded  by  Mr  Freddie 
Brown  who  will  remain  managing  direc- 
tor of  Ekco  Heating  and  Appliances. 
(Ekco  and  Philips  small  appliances  will 
operate  separately,  but  their  combined 
1979  turnover  of  more  than  £30m  is  said 
to  make  them  Britain's  largest  small 
electrical  appliances  group).  Mr  Brown 
celebrated  25  years  with  the  Pye  group 
at  the  end  of  1979. 

Other  recent  Philips  small  appliances 
management  changes  result  in  the  follow- 
ing structure: —  Mr  Barry  Coldbreath, 
marketing  manager,  personal  care  pro- 
ducts; Mr  Sander  Peeters,  marketing 
manager  home  appliances;  Mr  Albert 
Morris,  financial  controller;  Mr  Barry 
Butcher,  publicity  manager  (formerly  at 
Agfa-Gevaert);  Mr  Hugh  Goody,  mar- 
keting manager,  home  electronics  sys- 
tems. Mr  Colin  Spence  continues  as 
national  sales  manager. 

Philips  claim  to  spend,  worldwide, 
some  £500m  a  year  on  research  and 
development  and,  in  the  small  appliances 
market,  more  on  advertising  and  pro- 
motion as  a  proportion  of  turnover  than 
any  competitor  (over  £5m  this  year). 
Turnover  of  the  small  appliances  division 
is  said  to  have  increased  by  more  than 
50  per  cent  over  the  past  three  years. 
□  Several  floors  of  Philips  Electrical 
offices  at  City  House,  Croydon,  were 
recently  destroyed  by  fire. 

Philips  small  appliances  division  is  now 
located  at  Milliard  Mitcham,  New  Road, 
Mitcham,  Surrey  CR4  4XY  (telephone 
01-648  3471;  telex  22194).  The  lighting 
division  (incorporating  photographic 
equipment)  is  now  at  Philips  Industries, 
Commerce  Way,  Purley  Way,  Croydon, 
Surrey  CR9  4JA  (telephone  01-688  7766; 
telex  23510). 

Philips  state  that  despite  the  fire  they 
are  operating  normally. 

Cans  from  Europe 
as  steel  strike  bites 

Aerosol  International,  the  largest  aerosol 
manufacturers  in  Europe,  have  announ- 
ced 'that  they  will  be  buying  foreign  cans 
because  of  the  shortage  of  British  pro- 
ducts since  the  start  of  the  year. 

Mr  George  Hodgson,  marketing  direc- 
tor, said:  "The  steel  strike  has  hit  us 
very  hard  in  terms  of  reduced  productiv- 
ity and  sales  .  .  .  It  is  with  regret  that 
we  will  have  to  import  cans  from  other 
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Top,  left:  Mr  F.  G.  C.  Brown,  managing 
director  of  Ekco  Heating  and  Appliances, 
who  has  taken  on  the  additional  role  of 
divisional  director  of  Philips  small  appli- 
ances. Top,  right:  Mr  Colin  Spence, 
national  sales  manager,  Philips  small 
appliances.  Lower,  left:  Mr  B.  N.  Cold- 
breath,  marketing  manager,  personal  care 
products.  Lower,  right:  Mr  A.  F.  Peeters, 
who  became  marketing  manager  home 
appliances  in  January. 


EEC  countries  as  our  policy  has  been 
to  support  British  industry.  When  even- 
tually the  steel  strike  ends,  production 
will  take  months  'to  get  back  to  normal 
and  it  is  then  that  imported  cans  will 
be  used." 

Mr  Hodgson  says  that  "key  contracts" 
have  already  been  lost  because  of  their 
inability  to  ship. 


Wholesaler  suffers 

A.A.H.  Ltd,  parent  company  of  Hills 
Pharmaceuticals,  increased  pre-tax  pro- 
fits by  55  per  cent  to  £6.46m  (£4. 16m) 
for  the  nine  months  to  December  31, 
1979,  but  the  company  says  pharmaceu- 
tical supplies  had  suffered  during  the 
period  from  "intense  discounting  com- 
petition." 

APPOINTMENTS 

International  Laboratories  Ltd:  Mr  C. 

K.  Banks,  at  present  sales  manager  with 
Stafford  Miller,  has  been  appointed 
sales  director-designate.  Mr  Banks  has 
been  with  Stafford  Miller  for  16  years 
and  previously  worked  for  Wrigleys. 
Kirby-Warrick  Pharmaceuticals:  Mr 
Mel  Smaje  has  been  appointed  person- 
nel manager. 

Distributive   Industry   Training  Board: 

Three  area  managers  have  been 
appointed.  Mr  Gorden  Iredale  (East 
Anglia),  Mr  Jim  Palmer  (London 
West)  and  Mrs  Jaynie  Lewis  (Home 
Counties,  West). 

Farley  Health  Products  Ltd:  Mr  Leonard 
Gooblar  is  appointed  sales  representative 
for  south  west  London  and  Surrey. 
Lastonet  Products  Ltd  have  appointed 
Mr  Paul  Carson  as  their  representative 
for  Scotland. 

Syntex  Pharmaceuticals  Ltd:  Mr  Ken 

Ewen  has  joined  the  company  as  senior 
product  manager,  he  has  taken  over  the 
product  management  of  Naprosyn  and 
Synflex.  Miss  Shirley  Cue  is  now  sales 
office  manager. 

Enterprise  Leisure  Sales  Ltd:  Mr  Paul 
Burnett  has  been  appointed  general 
manager.  Mr  Burnett  joins  the  company 
from  ITT  where  he  has  held  various 
senior  positions,  particularly  in  finance. 


COMING  EVENTS 

Wednesday,  March  26 

Dorset  Branch,  Pharmaceutical  Society.  Afternoon 

visit  to  CI  Electronics,  Salisbury,  followed 

by  wine  and  cheese  party. 

Northern  Scottish  Branch,  Pharmaceutical 

Society,  Mercury  Motor  Inn,  Inverness,  at  7.30  pm. 
Professor  A.  H.  Beckett  on  "The  problems  of 
dope  in  society  and  sport". 
Scottish  Department,  Pharmaceutical  Society, 

36  York  Place,  Edinburgh,  at  7.45  pm.  Three 
papers  by  young  pharmacists.  Mr  R.  Williamson 
on  "Typewriting  labels",  Miss  A.  Thomson  on 
"The  treatment  of  pressure  sores"  and  Mrs  S. 
Healy  on  "The  parenteral  nutrition  service  in 
Aberdeen". 

York  Branch,  Pharmaceutical  Society,  and  York- 
shire Guild  of  Hospital  Pharmacists,  Wharfedale 
Hotel,  Tadcaster,  at  7.30  pm.  Mr  Paul  Launchbury 
on  "The  mode  of  action  of  cytotoxic  drugs''. 

Thursday,  March  27 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Bird-in-hand,  Henlow  Camp  Crossroads,  at  8  pm. 
Mr  Martin  Carr  (health  education  officer,  Hertford- 
shire AHA)  on  "The  health  education  officer  in 
the  health  service". 

Bournemouth  and  East  Dorset  Branch,  National 
Pharmaceutical  Association,  Poole  Hospital  post- 
graduate centre,   at  8  pm.   Mr  S.   Bubb  on 
"Rhodesia  today". 

Hertford  Branch,  Pharmaceutical  Society, 

Broxbourne  Civic  Centre.  Annual  dinner. 
Mersev  Region,  Pharmaceutical  Society,  West 
Cheshire  Hospital  postgraduate  medical  centre, 
Liverpool  Road,  Chester,  at  8  pm.  A'nnual  lecture 
followed  by  wine  and  cheese.  Professor  S.  S.  Davis 
(Lord  Trent  professor  of  pharmacy.  University  of 
Nottingham)  on  "Which  doctor  is  the  witch  doctor?" 


Friday,  March  28 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel,  Carshalton,  at  8  pm.  Working 
dinner.  Speaker:  Mr  D.  N.  Sharpe  (president, 
Pharmaceutical  Society). 

London  Chemists'  Golfing  Society,  Moor  Park  Golf 
Glub,  Rickmansworth,  at  7.45  pm.  Dinner  dance. 

Sunday,  March  30 

Welsh  Committee  for  Postgraduate  Pharmaceutical 
Education,  Gwynedd  School  of  Nursing,  Bangor, 
at  11  am.  "Drugs  in  the  management  of  cardiac 
disease".  Speakers:  Mr  R.  T.  Maxwell  (consultant 
psysician,  Caernarvon  and  Anglesey  General 
Hospital)  and  Mr  D.  Higgins  (professional  services 
manager,  ICI).  Further  details  from  Mr  E.  Brockis 
(course  tutor)  telephone:  0248  53321  ext  67. 

Advance  Information 

Pharmaceutical  Group,  Royal  Society  of  Health, 

13  Grosvenor  Place,  London  SW1 ,  on  April  9,  at 
7  pm,  Dr  A.  Steptoe  (psychology  lecturer,  St 
George's  Hospital  Medical  School)  on  "High  blood 
pressure:  can  patients  learn  to  assist  treatment 
by  self  control  of  autonomic  functions?"  Applica- 
tions (£2  for  non-RSH  members)  to  RSH  confer- 
ence department  of  (address  as  above)  before 
April  2. 

Society  of  Cosmetic  Scientists,  Assembly  Rooms, 
Bath,  Symposium  on  "Recent  advances  in 
cosmetic  science".  April  14-16.  Applications 
(member  £90,  non-member  £110)  to  Society  of 
Cosmetic  Scientists,  56  Kingsway,  London  WC2B 
6DX,  before  April  3. 

APS  Wallace  Hemingway  Memorial  Lecture,  D4 

lecture  theatre,  School  of  Pharmacy,  University  of 
Bradford,  Bradford,  West  Yorkshire,  on  April  16 
at  8  pm.  Mr  C  A,  Johnson  (scientific  director, 
British  Pharmacopoeia  Commission)  on  "Inter- 
national quality  control  of  pharmaceuticals".  Ticket 
applications  directly  from  the  Univevrsity  (address 
as  above). 
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MARKET  NEWS 


Pattern  repeated 

London,  March  19.  Following  the  pat- 
tern of  previous  weeks,  last  week's 
trading  in  the  commodity  imarkets  was 
extremely  quiet. 

A  number  of  essential  oils  weak- 
ened at  origin  but  'because  the  US 
dollar  was  stronger  against  sterling, 
any  possible  benefit  from  lower  ship- 
ment offers  was  cancelled  out  by  ithe 
exchange  rates.  Petitgrain  oil  con- 
tinued its  firm  tone  adding  a  further 
50p  kg  on  the  week  and  'making  a 
total  gain  of  £2.25  kg  over  the  past 
four  weeks.  Ceylon  oils,  particularly 
the  citronella,  were  firm  because  of 
long  drought  conditions  which  have 
affected  most  crops  on  the  island. 

Among  spices  cloves  were  up  by 
£90  metric  ton  'in  the  forward  position. 
Pepper  was  easier.  Several  botanicals 
were  marginally  'dearer  including 
Cape  aloes,  Peru  'balsam,  cascara, 
dandelion  and  henbane.  Benzoin  was 
sharply  up  at  origin.  Hydrastis  and 
European  valerian  root  were  lower. 

Pharmaceutical  chemicals 

Brucine  sulphate:  £45.00  kg. 

Caffeine:  BP  anhydrous  £5.31  kg  in  100-kg  lots; 
£4.80  in  500-kg. 

Calamine:  BP  £683  per  1,000-kg  delivered. 
Calcium  ascorbate:  £7.28  kg  in  5-kg  pack. 
Calcium    carbonate:    Light    precipitated    BP  £175 

metric  ton  delivered. 

Calcium  chloride:  BP  anhydrous  96/98%  £1.13  kg 
in  50-kg  lots  of  powder;  granular  £1.15  hexahydrate 
crystals    BP    1968  £0.87. 
Calcium  gluconate:  £1,960  per  metric  ton. 
Calcium  lactate:  100-kg  lots  £1.37  kg. 
Calcium  pantothenate:  £10.61  kg  in  25-kg  lots. 
Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums, 
£265  per  metric  ton. 

Chloral    hydrate:    50-kg    lots   £2.20  kg. 

Choline:    (500   kg   lots)   bitartrate  £2.61   kg;  dihy- 

drogen  citrate  £2.60. 

Clioquinol:  NF  XIV  500-kg  lots  £13.18  kg. 
Dihydrocodeine  bitartrate:  £535  kg   in  20-kg  lots: 
Subject  to  Misuse  of  Drugs  Regulations. 
Ephedrine:  (Per  kg),  hydrochloride/sulphate  £20.60 
in  50-kg. 

Glycerin:  In  250  ko.  returnable  drums  £745  metric 
ton  in  5-ton  lots;  £750  in  2-ton  lots. 
Homatropine:  Hydrobromide  £133.10  kg;  methyl- 
bromide  £126.60 — both  in  i-kg  lots. 
Lactic  acid:  BP  88/90%  £175  kg  in  70  kg  drum. 
Lignocaine:  (25-kg)  base  £11.74  kg;  hydrochloride 
£11.82. 

Lobeline:  Hydrochloride  BPC  and  sulphate  £1.60 
per  g  for  100-g  lots. 

Noscapine:  Alkaloid:  £33  kg  for  100-kg.  Hydro- 
chloride £36.50. 

Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £3.22; 
10-ton  £3.30.  Premium  for  d/c  £0.20  kg. 
Pethidine  hydrochloride:  Less  than  10-kg  lots 
£51.30  kg.  Subject  to  Misuse  of  Drugs  Regulations. 
Phenylephrine  hydrochloride:  £89  kg  in  50  kg  lots: 
£92  in  10  kg. 

Physostigmine:  Salicylate  £2.48  per  g;  sulphate 
£3.37  in  100-g  lots. 

Stilboestrol:  BP  in  25-kg  lots,  £176  kg. 
Strychnine:  Alkaloid  £74.30  per  kg;   sulphate  and 
hydrochloride  £60.40  kg.  5-10  kg  lots. 
Yohimbine  hydrochloride:  £327.50  per  kg;  £303.50 
kg  in  5-kg  lots. 

Crude  drugs 

Agar:  Spanish/Portuguese  £7.50  kg. 

Aloes:  Cape  £1,095  ton  spot;  £1,085,  cif,  Curacao 

£2,320,   cif,   no  spot. 

Balsams:  (kg)  Canada:  unchanged  at  £12.55  on  the 
pot;  shipment  £12.40  cif.  Copaiba:  £3.05  spot; 
£2.95,  cif.  Peru:  £9.85  spot;  £9.80,  cif.  Tolu:  £6.15, 
Benzoin:  £240  cwt,  cif. 

Belladonna:  (kg  cif)  herb  £1.51;  leaves  £2.24;  root, 
no  offers. 

Camphor:  Natural  powder  no  spot;  £7.85  kg,  cif. 
Synthetic  96%  £1.10. 

Cardamoms:  Alleppy  green  No.  2  £7  kg,  cif. 
Cascara:   £1,160  metric   ton   spot;   £1,095,  cif. 

herry    bark:    Spot    £1,160    metric    ton;  shipment 

1,165,  cif. 

Cinnamon:  Seychelles  bark  £480  metric  ton  spot- 
£425,  cif.  Ceylon  quills  4  o's  £0.83lb,  featherings 
£0.18}  lb  both,  cif. 

Cloves:  Madagascar  £4,250  metric  ton  spot, 
4,175,  cif. 


Cochineal:  Tenerife  black  brilliant  spot  £25  kg,  spot 
and  cif.  Peru  silver  grey  no  spot;  £17,  cif. 
Dandelion:  Spot  £2,045  metric  ton  spot;  £1,975,  cif. 
Gentian  root:  £2,050  metric  ton  spot;  £2,300,  cif. 
Ginger:    Cochin    £400    metric    ton    spot  shipment 
£380,  cif.  Other  sources  not  quoted. 
Honey:   (per  metric  ton  in  6-cwt  drums  ex  ware- 
house). Australian  light  and  medium  ambers  £665- 
£675;    Canadian    £800;    Mexican   £675;  Argentinian 
(white)  £760. 

Hydrastis:  Spot  £29.20  kg;  £28.10,  cif. 
Ipecacuanha:  Matto  Grosso  £16.80  kg;  nominal,  cif; 
Costa  Rican  £20,  cif. 

Jalap:  No  spot;  £1,890  metric  ton,  cif. 
Kola  nuts:  £465  metric  ton  spot;  £440,  cif. 
Lanolin:  BP  grade  £1  kg  in  1  metric  ton  lots. 
Lemon  peel:  Spot  £1,350  metric  ton;  £1,280,  cif. 
Liquorice  root:  Chinese  £635  metric  ton  spot;  £620, 
cif.  Block  juice  £1,400  metric  ton  spot;  Spraydried 
£1,550. 

Lobelia:     American     nominal,     European  £1,650 

metric   ton   spot,   no  cif. 

Lycopodium:  £4.80  kg  SDOt;  no  cif. 

Mace:   Grenada   unsorted   $2,750   metric   ton.  fob 

whole  $3,000. 

Menthol:    (kg)    Brazilian    £5.75    spot;    £5.30.  cif. 
Chinese  £5.15  spot;   £4.70,  cif. 
Nutmeg:  (per  metric  ton  fob)  Grenada  80's  $2,950 
sound  unassorted  $2,650  110's  $2,750,  bwb  defec- 
tives $1,750. 

Nux  Vomica:  No  spot  or  cif. 
drums  ex  wharf;  Mediterranean  origin  £1,440. 
Pepper:   (metric  ton)  Sarawak  black  £1,000  spot, 
$1,950,    cif;    white   £1,380   spot;    $2,650,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot:  £1,085. 
Podophyllum:  Root  Chinese  £580  metric  ton  spot; 
£545,  cif. 

Quiliaia:  No  spot;  metric  ton;  £760,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 

kg,  spot;  £3,  cif. 

Saffron:  Mancha  about  £650  kg  nominal  spot. 
Sarsaparilla:    Jamaican    £2,700    metric    ton  spot; 
£2,620,  cif. 


Seeds:    (metric   ton.    cif)    Anise:    China   £830  for 
shipment.   Celery:   Indian  £440.   Coriander:  Moroc- 
can   £210,    Cumin:    Indian    £900    Fennel:  Indian 
£475.   Fenugreek:  Moroccan  £280,    Indian  £235. 
Senega:   Canadian   £9.80   kg   spot;   £8.90,  cif. 
Senna  (kg)  spot  Alexandria  pods  hand-picked  from 
£2   upwards;    manufacturing   £0.55.    Tinnevelly  faq 
leaves  £0.52;   pods,  faq  £0.46;   hand-picked  £0.55, 
Squill:  Indian  white  £340  metric  ton,  cif. 
Styrax:  Turkish  natural  £5.60  kg  spot;  £5.60,  cif. 
nominal. 

Tonquin  beans:   Para  £4.25  kg  spot;   £4.11,  cif. 
Turmeric    Madras    finger    £440    metric    ton  spot; 
£390,  cif. 

Valerian:  Dutch  £1,890  metric  ton  spot;  £1,840,  cif 
Idian   £1,900   spot;   £1,400,  cif. 

Witchhazel  leaves:  £2.55  kg  spot;  £2.25,  cif  liquid 
£0.50  kg. 

Essential  oils 

Almond:  Sweet  in  1-ton  lots  £1.50  kg  duty  paid 
Anise:    (kg)    Spot    £12.75;    shipment    £12.75,  cif. 
Bay:  West  Indian  £10.25  kg  spot  and  cif. 
Cinnamon:  Ceylon  leaf  £2.40  kg  spot;  ££2.35,  cif; 
bark,  English-distilled  £155. 

Citronella:  Ceylon  £4  kg  spot;  £3.75,  cif,  Chinese 
Peppermint     (kg)     Arvenis — Brazilian    £4.60  spot; 
£4.40,    cif.    Chinese  £3  spot;  £2.80,   cif.  Piperata 
American  Far  West  £13.50  spot. 
Petitgrain:    Paraguay   £9.75   spot   and  cif. 
Rosemary:  Moroccan  £6.80  kg  spot. 
Sandalwood:    Mysore    £65    kg    spot;    East  Indian 
£47  spot. 

Sassafras:  Brazilian  £1.80  kg  spot;  £1.70,  cif 
Spearmint:     Chinese    £10     kg     spot;     £8.75,  cif; 
American  £13  spot. 

Thyme:  Red  50-50°'n  £23.50  kg  spot;  nominal. 
Vetivert:  Java  £13.50  kg  spot  nominal;  £12.75,  cif. 
The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  Include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


NOW  IS 
THE  TIME 

to  stock  up  with 

OPAS. 


The  tried  and  trusted 
indigestion  remedy 

Ask  your  Wigglesworth 
representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 

Westhoughlon  Bolton  BLS  3SL.  Telephone:  0942  811S67 
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CHEMIS 
DftUGGI 

Directory  1980 

will  be  published  in  March  1980  ^ 

Last  year  the  1979  edition  of  CHEMIST  &  DRUGGIST  DIRECTORY  sold  out  on  publication. 
Now,  as  a  Chemist  &  Druggist  subscriber,  you  can  order  your  copy  at  a  special  price  of  £18.00 
saving  £2.00  on  the  full  publication  price. 

This  brand  new  edition  of  CHEMIST  &  DRUGGIST  DIRECTORY  has  been  extensively  revised  and 
updated.  Changes  include: 


CHEMIST 
DRUGGIST 

Directory^*0 


SAVE  £2.00— ORDER 
YOUR  COPY  NOW! 


*  Many  NEW  products  fully  classified  in  our  UNIQUE  TABLET  &  CAPSULE 
IDENTIFICATION  GUIDE  now  with  a  new  easier  method  of  identifying 
markings 

*  30  more  companies  in  the  section  on  MULTIPLE  RETAIL  OUTLETS  & 
WHOLESALERS 

*  A  large  number  of  changes  in  the  BUYER'S  GUIDE  TO  PRODUCTS 

j  *  Information  on  the  single  higher  rate  of  VAT  &  increased  prescription 
\  charges 

| 

I  *  EMERGENCY  SERVICES  section  including  information  on  Blood 
I     Transfusion  Centres  and  Poisons  Information  Centres 

I  PLUS  . . .  Full  names,  addresses  and  telephone  numbers  of . . .  HOSPITAL 
PHARMACISTS,  PHARMACEUTICAL  ORGANISATIONS,  MANUFACTURERS 
&  SUPPLIERS  and  FORENSIC  &  GENERAL  INFORMATION  


So  why  delay — make  sure  of  YOUR  copy  now — at  the  special  discount  price!  Just  complete 
the  order  form  below  and  send  to:  Direct  Marketing  Manager,  Benn  Publications  Ltd.,  Union 
House,  Eridge  Road,  Tunbridge  Wells,  Kent  TN4  8HF. 


CHEMIST  &  DRUGGIST  DIRECTORY  1980  - 


ORDER  FORM 


4& 


PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Please  supply  copy/iesof  CHEMIST  E>  DRUGGIST  DIRECTORY  1980  edition 

at  £20  per  copy  (or  £18  per  copy  to  Chemist  £r  Druggist  subscribers) 

Please  tick  □  /  enclose  P.O. /Cheque  for  £  


Signature: 


□  Please  Send  Invoice 
Date :  


Name: 


.Tel: 


Position  in  Company: 

Company:   

Address:   


.  Telex 


ill  DIRECTORIES 


ASSOCIATION  OF  BRITISH 
DIRECTORY  PUBLISHERS 

EUROPEAN  ASSOCIATION  OF 
DIRECTORY  PUBLISHERS 


Country: 


NOTE:  We  are  establishing  a  system  for  handling  "standing  orders"  for  future 

years.  Initial  here  if  you  wish  to  have  us  automatically  repeat  this  order  for  future  editions. 

Type  of  Business      Please  tick 


□  Pharmaceutical  Manufacturer 

□  Pharmaceutical  Wholesaler 

Other  (please  state)  


[  !  Pharmaceutical  Retailer 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  2pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £6.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £500.00  (275mm  x  186mm). 
Half  Page  £300.00  (135mm  x91  mm). 
Quarter  Page  £150.00  (135mmx9lmm). 
Lineage  minimum  charge  £6.00  for  20  words, 
30p  per  word  extra. 
Box  Numbers  £1 .50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


AGENTS 


BUSINESS  FOR  SALE 


MANUFACTURER 

of  exciting  new 
slimming  products 

seeks 
distributor/partner. 
All  replies  in  strictest 
confidence  to: 
C&D  BOX  NO. 
2709. 


AGENTS  REQUIRED 

to  sell  Health/Dietetic  Foods  to 
Chemist's  and  Health  Food 
Stores.  Excellent  commission  for 
well  established  Agents  in  this 
field.  Areas:  London  &  The  Home 
Counties;  Scotland;  Midlands; 
East  Anglia;  and  South  Wales, 
Devon  &  Cornwall. 

Box  No:  2705. 


AGENCIES  WANTED 


SUCCESSFUL  SALES 
MARKETING  AND 
DISTRIBUTION  COMPANY 

in  Ireland  seeks  additional 
agencies.  Emphasis  on  sel- 
ling expertise.  Distribution  to 
every  outlet  in  two  days  of 
receipt  of  order. 
At  present  representing 
national  and  international 
companies. 

Apply  in  confidence  to: 
BOX  NO.  2706 


BUSINESS  WANTED 


NORWICH/NORFOLK/SUFFOLK. 

Private  company  seeks  additional 
pharmacy  or  drug  store.  Present  phar- 
macist or  staff  could  remain  if  desired. 
Apply  Box  No.  2707. 


TYRONE  OR  FERMANAGH.  Phar- 
macy required — substantial  turnover  or 
good  potential.  Replies  treated  in  stric- 
test confidence.  Details  to:  Box  2708. 


Please  mention 
C&D  when  replying 
to  advertisements 


BUSINESS  OPPORTUNITIES 


EXPORT/IMPORT  COMPANY 

wishes  to  sell/buy  pharmaceuticals  and 
perfumery  in  UK/EEC  where  prices  or 
exchange  rates  offer  financial  benefit  to  both 
parties. 

Requirements  and  offers  to: 
Box  No.  C&D  2683 


Please  address  replies  to: 

Box  No.  .  .  . 
Chemist  &  Druggist 
Benn  Publications  Ltd. 

25  New  Street  Square,  London  EC4A  3JA 


XI  —  CENTRAL  SCOT- 
LAND— Retirement  vacancy, 
excellent  dispensing  business 
(3,000-3,500  scripts  per 
month).  Counter  trade  unde- 
veloped. Profit  to  owner/man- 
ager 1979  approximately 
£17,000.  Total  capital 
requirement,  including  prop- 
erty, approximately  £46,000. 

X2— SOUTH  LANCASHIRE 
VILLAGE — Pharmacy,  near 
to  the  coast,  comprises  of  dou- 
ble shop  unit  unopposed  with 
potential.  Turnover,  1978 
around  £120,000.  Property 
including  extensive  living 
accommodation.  £42,000, 
goodwill  and  fixtures  £12,000 
and  stock  at  valuation,  around 
£16,000. 


X3— HAMPSHIRE— Estate 
business  on  area  with  property 
development.  Turnover 
approximately  £82,500.  Scripts 
1,250  per  month.  Property  on 
lease  with  5V2  years  to  run.  Flat 
possibly  available,  price 
£12,500  for  goodwill  and  fix- 
tures plus  stock  approximately 
£8,000. 


X4  —  SOUTH  YORK- 
SHIRE— Retirement  vacancy, 
business  which  dispenses  2,050 
scripts  per  month  has  scope  for 
development  of  counter  trade. 
Price  £6,000  for  property, 
goodwill,  fixtures  plus  stock  at 
valuation.  Ideal  opportunity  for 
pharmacist  with  limited  capital. 


We  have  a  very  large  and  growing  register  of  private  pharmacists 
willing  and  able  to  buy  substantial  businesses  in  all  parts  of  U.K. 
Pharmacists  who  wish  to  retire  or  sell  their  business  for  any  other 
reason  can  consult  us  in  the  strictest  confidence.  Our  senior  partner 
has  unique  experience  extending  over  30  years  in  the  selling  of 
chemist  businesses  and  giving  advice  to  both  vendors  and  pur- 
chasers in  this  very  difficult  and  technical  matter. 
We  are  not  retained  by  any  one  chain,  group  or  individual  to  look 
for  businesses  for  them.  So  vendors  can  consult  us  in  the  certainty 
that  their  interests  will  be  paramount. 


%  Ernest  J/George 

£ra  8.  CO 

T£    GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY.  CHEADLE. 

CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


MANCHESTER  AREA — turnover 
£62,000  approx.  1 ,300  NHS  scripts  per 
month,  considerable  scope  for 
improvement.  Double  fronted  shop  to 
lease/purchase.  Busy  main  road  loca- 
tion. S.A.V.  Box  2704. 


DRUG  STORE 

On  outskirts  of  Accrington  (N.E.  Lanes.)  on 
Ring  road,  would  benefit  by  dispensing.  No 
other  chemist  for  2  miles.  In  residential  area. 
Property  with  accommodation.  F.  &  F. 
£12,900  +  stock. 

Tel:  0282  73121 
or 

Write:  16  Windsor  CI.,  Read,  Burnley. 


SH0PFITTINGS 


DISPENSARY  SHELVING,  Fitments, 
Work  Benches  etc.,  Complete  design 
sevice  by  experts.  A.  C.  Shopfitters,  1 33 
Napier  Road,  Gillingham,  Kent.  Med- 
way  51032. 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC.W) 
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STOCKS  FOR  SALE 


STOCKS  WANTED 


Three  Fears  Cosmetics 
Station  Road 

Warley 
Wsst  Midlands 

WE  OFFER  A 

LARGE  RANGE  OF 

TOP  QUALITY 

PERFUMES  AT 

BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4.  (5/4F) 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FCD2), 
225  Putney  Bridge  Road,  London 
SW15  2PY.  (S/4AW) 


1 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 

LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2AN. 
Tel:  01-727  3137-8  <17/1F) 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles 
etc.,  urgently  wanted.  Kindly  contac 
Robin  Wheeler  Antiques,  Parkland; 
Park  Road,  Ashtead,  Surrey.  Tele 
phone:  Ashtead  72319.  Buyer  cot 
lects.  (TC.W 


TRADE  SERVICES 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1W) 


SINGLE  EDGE  BLADES.  20  packets 
of  5  or  cartons  of  100  £4.50  inclusive. 
Immediate  delivery.  Cheque  with  order 
please.  Rolenworth  Ltd.  1-3  Grey's 
Road,  Henley  on  Thames,  Oxon. 

(27/12W) 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TC.W) 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 
Telex  299638  March  G  (23/8F) 


NORTH  WEST  OSTOMY  SUPPLIES 
(WHOLESALE)  LIMITED.  The  special 
ists  to  contact  for  all  ostomy,  inconti 
nence  supplies.  1 1  Bridgewater  Road 
Walkden.  Tel.  061-790  2382. 


CHEMIS 
DRUGGI 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice  insertions 

PLEASE  PRINT   


Name 


Address 


Phone    Date   Siqned 


Display/Semi  Display  £6.00  per  single  column  Quarter  Page  £150  (135mm  x  91mm) 

centimetre,  min  25mm.  Column  width  44mm  Lineage  Minimum  charge  £6  for  20  words.  30p  per  word  extra 

Whole  Page  £500  (275mm  x  86mm)  Series  Discounts  5%  on  3  insertions  or  over.  10%  on  7 

Half  Page  £300  (135mm  x  186mm)  insertions  or  over.  15%  on  13  insertions  or  over 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd..  London  N1 5.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square.  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  26/19/32s. 


NEW  UNIVERSAL  SUPPORT 


-a  new  addition  to  the  great  Portia  range 


2-way  stretch  tubular  universal  support 

Supports  elbow,  knee  &  thigh,  calf, 
wrist  &  forearm,  foot  &  ankle 

Does  not  crease  or  wrinkle 

No  awkward  cut-outs 

Compatible  with  the  Portia  range  of 
athletic  and  wrist  supports 


Manufactured  by 
SOLPORT  BROS.  LTD. 


PORTIA 


Goring-by-Sea.  Worthing, 

Sussex,  England. 
Tel:  Worthing  (0903)  44861 
Telex:  87109. 


odine  C 

R  RATS 
MICE 


intoki: 

PRODUCTS  THE  PROFESSIONALS  USE 

JENTOKIL  LTD,  PRODUCTS  DIVISION,  FELCOURT,  EAST GRINSTEAD, 
IVEST  SUSSEX,  RH1 9  2JY.  Telephone:  Lingfield  (0342)  833022 


SOLVE  CONTACT  LENS  SOLUTION  PROBLEMS 
FROM  THE  LARGEST  STOCKS  IN  THE  U.K. 

For  quality,  for  reliability,  for  service 
contact  Reggie  Ormes,  M.C.L.  Ltd., 
Castleham  Road,  St.  Leonards-on -Sea, 
East  Sussex,  TN38  9NB 
Telephone  Hastings  53381  -7 


Sudocrem 

ANTISEPTIC  HEALING  CREAM 


Change  of  Legal  Category 

Following  decision  of  the  Depart- 
ment of  Health  &  Social  Security, 
dated  February  22  1980,  Sudocrem 
is  now  a  General  Sale  List  product 
and  consequently  sale  of  the 
product  no  longer  requires  direct 
supervision  of  the  pharmacist. 


Tosara  Products  U.K.  Ltd. 

58  Crosby  Road  North, 
LIVERPOOL  L22  4QD. 


PLEASE  MENTION 
Chemist  &  Druggist 
WHEN  REPLYING  TO 
ADVERTISERS 


2  March  1980 


Chemist  l&  Druggist  499 


Why  you  should  go 
for  a  slim  waistline. 

This  is  the  shape  of  feeding  bottle  sales.  The  highly 
identifiable  shape  of  a  Freflo  polycarbonate  bottle. 

This  year  we're  promoting  bottles  in  a  bigger  way  than 
ever  before  with  colour  pages,  in  all  the  mother  and  baby 
magazines. 

The  shape  focuses  attention  on  the  many  important 
features  that  set  Freflo  apart. 

Like  the  rimless  neck  that's  more  hygienic  and  easier  to 
clean.  The  polycarbonate  surface  thafs  fully 
boilable  and  virtually  unbreakable.  And 
the  choice  of  teats  which  develops 
through  all  stages  of  feeding. 

Make  sure  your  customers  are  able 
to  get  hold  of  Freflo,  the  feeder  with  the 
slim  waistline,  by  ordering  your  supplies 


byGriptight 
Little  things  mean  a  lot. 


Lewis  Woolf  CriptightLtd.,  144,  Oaklield  Road,  Birmingham  B29  7EE  Telephone:  021-472  4211. 


■ 


